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Research Goal

Help eliminate cancer disparities by 
increasing the reach and effectiveness of 
cancer information for African Americans.



ÅCancer survivorship

ÅCommunity outreach

ÅMinority media

ÅCulture & communication

ÅCareer development

ÅCommunication tools



Cancer

Survivorship



The Power of Stories

Hinyard, et al., Hlth Educ & Beh, 2007

Kreuter, et al., Ann Beh Med, 2007

Kreuter, et al, J Ca Survivorship, 2008



ÅWhat are the active ingredients of stories?

ÅAre stories preferred to other 

communication?

Å Can exposure to stories change behavior?

Research questions

Three separate studies of survivor 

stories 



Efficacy trial (n = 489)

Effects on use of mammography

(narrative) (non-narrative)

vs.



Å Immediate post-exposure

Å 1-week post card

Å 4-week post card

Å 3-month follow-up

Å 6-month follow-up

Follow-up

Five points in time



ñDefinitelyò intend to get mammogram

All participants (n=488; p<.01)
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ñDefinitelyò intend to get mammogram

NBS & not up-to-date (n=127; p<.05)
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Video ñaffected me emotionallyò

(n=482; p<.01)
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Watching the video made me feelé

3-month follow-up (n=480; all p<.05)
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ñDonôt rememberò key BC messages

3-month follow-up (n=118; p<.05)
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Interactive tablet PC for BC patients
Users choose from a library of stories, survivor





Minority

Media






