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Preface

The recent increase in cigar consumption began in 1993 and was dismissed
by many in public health as a passing fad that would quickly dissipate.  Recently
released data from the U.S. Department of Agriculture (USDA) suggests that the
upward trend in cigar use might not be as temporary as some had predicted. The
USDA now projects a total of slightly more than 5 billion cigars were consumed
last year (1997) in the United States.  Sales of large cigars, which comprise about
two-thirds of the total U.S. cigar market, increased 18 percent between 1996 and
1997.  Consumption of premium cigars (mostly imported and hand-made)
increased even more, an astounding 90 percent last year and an estimated 250
percent since 1993.  In contrast, during this same time period, cigarette
consumption declined 2 percent.

This dramatic change in tobacco use raises a number of public health
questions: Who is using cigars?  What are the health risks?  Are premium cigars
less hazardous than regular cigars?  What are the risks if you don't inhale the
smoke? What are the health implications of being around a cigar smoker?

In order to address these questions, the National Cancer Institute (NCI)
undertook a complete review of what is known about cigar smoking and is
making this information available to the American public.   This monograph,
number 9 in a series initiated by NCI in 1991, is the work of over 50 scientists
both within and outside the Federal Government.  Thirty experts participated in
the multi-stage peer review process (see acknowledgments).  The conclusions
presented in the monograph represent the best scientific judgment, not only of
the NCI, but also of the larger scientific community.

There is sufficient evidence to conclude that a causal relationship exists
between regular cigar use and cancers of the lung, larynx, oral cavity, and
esophagus.  Heavy cigar smoking, particularly for those who inhale, causes an
increased risk of coronary heart disease and chronic obstructive pulmonary
disease.  There is also suggestive evidence for a relationship between cigar
smoking and cancer of the pancreas, but the evidence is insufficient at this time
to draw a causal inference.   The data in this monograph strengthen and extend
the conclusions on disease risks contained in several reports of the Surgeon
General on smoking and health.

After a careful assessment of the available scientific evidence, the following
overall conclusions are warranted:

Cigar smoking can cause oral, esophageal, laryngeal, and lung
cancers.  Regular cigar smokers who inhale, particularly those who
smoke several cigars per day, have an increased risk of coronary
heart disease and chronic obstructive pulmonary disease.
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Regular cigar smokers have risks of oral and esophageal cancers
similar to those of cigarette smokers, but they have lower risks of
lung and laryngeal cancer, coronary heart disease, and chronic
obstructive pulmonary disease.

Cigar use in the U.S. has increased dramatically since 1993.  Adult
prevalence of cigar use in California has increased predominantly
among occasional cigar smokers.  A substantial number of adult
former and never smokers of cigarettes are currently smoking cigars.
In contrast to cigarettes, much of the increased use of cigars by
adults appears to be occurring among those with higher incomes
and greater educational attainment.

Adolescent cigar use is occurring at a substantial level and is
currently higher than that recorded for young adults prior to 1993.
Currently, cigar use among adolescent males exceeds the use of
smokeless tobacco in several states.  This use of cigars is occurring
among both males and females.

Some in the cigar trade have made the claim that cigar smokers experience
little or no increased disease risk. This claim is not supported by the available
scientific evidence and misleads cigar smokers to believe that cigar smoke is less
harmful than cigarette smoke.  We  believe an accurate statement is that the
risks of tobacco smoke exposure are similar for all sources of tobacco
smoke, and the magnitude of the risks experienced by cigar smokers
is proportionate to the nature and intensity of their exposure.

Differences in the intensity of tobacco smoke exposure between cigarette and
cigar smokers result from differences in the inhalation of the smoke and
differences in the proportion of smokers who smoke every day.  While almost all
cigarette smokers inhale, the majority of cigar smokers do not. This may be due
to differences in the pH of the smoke produced by these two products.  Cigar
smoke contains a substantial fraction of its nicotine as free nicotine, which can
be readily absorbed across the oral mucosa.  In contrast, cigarette smoke is more
acidic, and the protonated form of nicotine it contains is much less readily
absorbed by the oral mucosa.  As a result, cigarette smokers must inhale to get
their desired quantity of nicotine, whereas cigar smokers can ingest sufficient
quantities of nicotine without inhaling.  This reduction in inhalation is one of
the reasons for the difference in disease risks between cigarette and cigar smokers.

However, even those who do not inhale have disease risks higher than those
who have never smoked any tobacco product.  As this monograph clearly
demonstrates, regular cigar smokers who have never smoked cigarettes, even
those who do not inhale, experience significantly elevated risks for cancers of the
larynx, oral cavity (including pharynx), and esophagus.

1 For the California survey, current prevalence among adults was defined as a positive response to:
   1) Have you ever smoked cigars?  and  2) Do you now smoke cigars every day or some days?
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Another reason for a difference in risk between cigarette and cigar smokers is
a difference in the frequency with which the two products are used.  Most
cigarette smokers smoke every day.  In contrast, as many as three-quarters of
cigar smokers smoke only occasionally, and some may only smoke a few cigars
per year.  This difference in frequency of exposure translates into lower disease
risks.

We do not know the risk of addiction posed by cigar smoking.  But the
difference in smoking patterns suggests a potential difference in addictive
properties between cigarettes and cigars.

Of special concern are the risks for those individuals who are mixed smokers
(current smokers of both cigars and cigarettes), or who switch to smoking cigars
from smoking cigarettes.  A sizable fraction of today's cigar smokers are current or
past cigarette smokers.  These individuals are much more likely to continue to
inhale when they switch to smoking cigars, and may therefore remain at much
higher risk for all the major smoking related diseases than are cigar smokers who
have never smoked cigarettes.

To those individuals who may be thinking about smoking cigars, our advice
is — don't.  Cigars are not safe alternatives to cigarettes and may be addictive.

To those cigarette smokers who are thinking of switching to cigars, don’t be
misled. Unless you substantially reduce your exposure to smoke, your risks will
remain unchanged.

To those currently smoking cigars, quitting is the only way to eliminate the
documented harm that can result from cigar smoking.

Once regular tobacco use is established, no matter whether it’s cigarettes,
cigars, or smokeless tobacco, quitting may become extremely difficult.

To all smokers and nonsmokers, tobacco smoke contains over 4,000
compounds, including dozens of carcinogens.  Because of their greater mass,
cigars generate much higher levels of many of these indoor pollutants than do
cigarettes.  Smoke from a single cigar burned in a home can require 5 hours to
dissipate, thereby exposing other household members to a sizable involuntary
health risk.

A special concern generated by the data in this monograph is the rate of cigar
use among adolescents.  Prior to the current upswing in cigar use, most cigar
smokers were middle aged or older men, and they began smoking cigars as adults.
In contrast, several studies now report cigar smoking prevalence rates among
adolescent males that are more than double the rates of smokeless tobacco use.
In a 1996 survey of Massachusetts school students in grades 6 through 12,
prevalence of current cigar use among males ranged from 3.2 percent in 6th
graders to 30 percent in high school.  Adolescent girls also report surprisingly
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high rates of cigar use, with 6-7 percent of girls in high school reporting they
smoked cigars in the past 30 days.  Similar findings are reported in other studies.

This high rate of cigar use among adolescents raises significant public health
questions and has serious implications for public health programming.  Will
these high rates of cigar use continue as these youth move into adulthood?  Will
nicotine addiction develop in these adolescent users and thereby influence their
inhalation and consumption patterns?  Will cigar smoking transition large
numbers of youth into regular cigarette use later in life?  If regular cigar use
develops, will quitting prove as difficult for cigars as it is for cigarettes?

It is premature to label cigar use as the next tobacco epidemic in the making;
but we would be wise to remember that a similar problem of smokeless tobacco
use confronted us in the late 1970's, and it was a number of years before the
public health community became concerned.  Now, 20 years later, consumption
of smokeless tobacco, especially moist snuff, has reached record levels — 60
million pounds last year, and shows no sign of waning. The vast majority of all
snuff users are younger-age adults and adolescents, a pattern not dissimilar to the
current pattern of cigar use.

This monograph provides us with a snapshot of a rapidly changing pattern of
behavior with important potential public health consequences.  I commend the
authors for providing the nation with clear and invaluable information about
this disturbing change in tobacco use.

Richard D. Klausner, M.D.
Director
National Cancer Institute
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HOW THIS MONOGRAPH This volume is the ninth in the series of Smoking and Tobacco
WAS PREPARED Control monographs published by the National Cancer

Institute (NCI) since their inception in 1991.  One of the major reasons for
establishing the monograph series was to provide a mechanism for the rapid,
systematic, and timely dissemination of information important to the research
and public health communities about emerging issues in smoking and tobacco
use control.   While the focus of the monographs has primarily centered on topics
related to public health interventions, this volume is somewhat of a departure in
that it is the first comprehensive examination of what we know about current
trends in cigar use and resultant health implications.

CIGARS:  Health Effects and Trends, is being published, in part, because of the
growing and sustained interest in cigars as reflected by the countless inquiries
received over the past two years about the topic by NCI’s  Office of Cancer
Communications.

Prior to 1994, smoking of cigars had declined by 60 percent in the United
States, a downward trend which started in the mid-1960’s.  Surveys conducted
from the mid-1950’s through the early 1990’s confirmed that cigar smoking was
declining.  The public health community assumed, incorrectly it now appears,
that cigar smoking would continue to decline in popularity and did not warrant
further investigation.  But starting in the early 1990’s, the downward trend in
cigar use began to reverse; and between 1993 and 1997, cigar consumption
increased almost 50 percent with consumption of large, premium cigars increas-
ing nearly 250 percent.

Public interest, spurred by new magazines devoted entirely to cigars and cigar
smoking, and the social environment that cigar smoking purportedly involves,
was enough to rapidly increase the consumption of cigars.  Unfortunately, the
public has been led to believe that cigar smoking is far less of a threat to an
individual’s health than cigarette smoking simply because it is a cigar.  The
present monograph is an attempt to dispel this misconception and put the risks
of cigar smoking into their proper context.

The Smoking Tobacco and Control Program (STCP)  staff continually
monitors the consumption of all forms of tobacco products, and consequently,
the recent interest and increased consumption of cigars was considered important
enough to the nation’s health to prepare a health oriented publication regarding
cigar smoking.

Once the decision was made by the STCP Coordinator to look into the matter
of cigar smoking, a broad outline was developed showing the major chapters or
topics to be covered in the monograph.  A three-person scientific editorial team
was established, consisting of the Senior Scientific Editor, David M. Burns,
Professor of Medicine, University of California San Diego, California, and two
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Consulting Scientific Editors, Dietrich Hoffmann, Associate Director, American
Health Foundation, Valhalla, New York, and K. Michael Cummings, Senior
Research Scientist, Roswell Park Cancer Institute, Buffalo, New York.  After a more
detailed outline was developed,  potential authors were identified and contacted to
determine their willingness to write individual chapters or sections of the
monograph.

A one-day meeting was convened in the Washington, D.C. area in February
1997 involving the entire monograph team.  Each lead author presented an
overview of  his/her assignment, including how they proposed approaching their
particular chapter, potential sources to be used, the need for primary or secondary
data analysis, and gaps or overlaps in coverage.  Discussions and recommendations
followed each presentation.

PEER REVIEW       Preliminary draft chapters were delivered to the NCI approximately
4 months following the initial meeting in Washington.  The senior scientific
editor, in consultation with the other science editors,  reviewed all chapter drafts
for scientific and technical content and advised authors if  revisions were needed.
All chapter drafts were distributed to two or more outside experts knowledgeable in
the subject area of the chapter.  All review comments received were considered and
a new iteration of the monograph was generated.  The revised version of the entire
monograph was sent to a select list of 12 senior level reviewers as well as to a
number of Public Health Service agency heads, for review and comments.  All
comments received from this review cycle were also integrated and a third version
of the  volume was generated.  A total of 30 outside experts participated in the peer
review.

CIGARS:  Health Effects and Trends was the work of dozens of individuals, and is
organized into 8 chapters:

Chapter 1:  Cigar smoking: Overview and current state of the science.

Chapter 2: Trends in cigar consumption and smoking  prevalence.

Chapter 3: Chemistry and toxicology.

Chapter 4: Disease consequences of cigar smoking.

Chapter 5: Indoor air pollution from cigar smoke.

Chapter 6: Pharmacology and abuse potential of cigars.

Chapter 7: Marketing and promotion of cigars.

Chapter 8: Policies regulating cigars.
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Table 2a
Data sources for adult cigar smoking prevalence
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Table 2a (Continued)
Data sources for adult cigar smoking prevalence
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1990 and 1996 California Adult Tobacco Use survey, and the cross-sectional and
cohort surveys conducted in 22 North American communities in 1989 and 1993
as part of the National Cancer Institute’s Community Intervention Trial for
Smoking Cessation (COMMIT) project (U.S. Public Health Service, 1995; Hyland
et.al, 1997) (Table 2a).    Surveys that examine cigar smoking among adolescents
are included in Table 2b.  It is important to note that differences in survey
methodology and the measures used to define cigar use make it difficult to
reliably compare trends in cigar use behavior between surveys.  For example,
some surveys have restricted their definition of current cigar use to individuals
who report having smoked at least 50 cigars in their lifetime.  Other surveys have
asked about “regular” use of cigars without defining the frequency of cigar
smoking.   Few surveys have questioned cigar smokers about the quantity and
type of cigars typically consumed.

Prevalence of Ever Smoking       Prevalence of ever smoking cigars was assessed by each of
Cigars Among Adults         the national adult surveys (Table 3). Cigar smoking is

predominantly a male behavior.  The overall male ever cigar smoking prevalence
declined slightly from 1986 to 1991, and then increased slightly in 1992.  This
change in prevalence may also have occurred among females, but the prevalence
among females is so low that it is difficult to define a change with confidence.

Table 2a (Continued)
Data sources for adult cigar smoking prevalence
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Table 2b
Data sources for adolescent cigar smoking prevalence

The prevalence estimates from the Current Population Surveys are
significantly lower than those from the other national surveys, and this may be
due to differences in wording of the questions on cigar smoking in these surveys.
Respondents to the Current Population Survey were asked whether they had
“ever regularly used” cigars, but respondents in the Adult Use of Tobacco Survey
(AUTS) and in the NHIS were asked whether they had “ever smoked” cigars.  Use
of the words “regular use” on the Current Population Survey may have implied a
more frequent use of cigars, and, therefore, those respondents who had smoked
cigars infrequently may have been less likely to respond affirmatively to this
question.
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Table 3
Cigar ever smoking prevalence from national surveys

1986 AUTS 1987 NHIS 1991 NHIS 1992 NHIS 1992-93 CPS 1995-96 CPS

Total Male 43.0±1.5 38.0±1.0 35.5±1.0 40.2±1.8 7.9±0.2 7.3±0.2
Age
18–24 31.5±4.2 24.7±2.0 22.3±2.3 29.5±4.8 2.3±0.3 3.0±0.3
25–34 37.9±3.2 30.0±1.5 25.8±1.5 34.4±3.2 3.3±0.3 3.4±0.3
35–44 46.3±3.3 39.4±2.0 36.5±1.8 39.1±3.3 6.5±0.4 5.4±0.3
45–64 11.3±0.4 9.7±0.4
   45-54 52.8±4.1 44.5±2.3 45.3±2.3 45.8±4.2
   55–64 50.5±4.1 48.3±2.4 45.7±2.4 49.6±4.7
65+ 49.8±4.3 49.5±2.0 44.4±2.1 48.4±4.1 17.0±0.7 15.2±0.07
Hispanic Origin*
Hispanic 34.7±6.5 22.5±2.6 21.3±3.0 25.5±4.7 3.5±0.4 3.0±0.4
Non-Hispanic White 43.6±1.6 39.2±1.1 36.8±1.0 41.5±1.8 9.0±0.2 8.4±0.2
Race
White 45.3±1.6 39.9±2.4 37.5±1.1 42.2±1.9
Black 29.7±5.1 26.6±3.3 25.2±2.5 32.0±4.7 5.6±0.5 4.8±0.5
Asian or PI 21.4±9.3 15.5±3.7 17.0±4.7 15.2±6.5 2.4±0.6 1.9±0.5
Other** 40.5±12.0 41.4±7.2 25.4±6.2 32.4±12.8 7.8±2.2 8.8±2.3
Educational Level
<12 44.6±3.5 42.5±2.1 37.6±2.1 38.9±3.4 9.6±0.5 7.9±0.5
12 43.7±2.6 37.9±1.4 35.4±1.5 41.1±2.9 7.8±0.3 7.3±0.3
13–15 41.3±3.1 35.4±1.8 33.7±2.2 41.6±3.3 7.2±0.4 7.0±0.4
16+ 41.6±3.1 36.2±1.7 35.3±1.7 38.6±3.2 7.7±0.4 7.1±0.4

1986 AUTS 1987 NHIS 1991 NHIS 1992 NHIS 1992-93 CPS 1995-96 CPS

Total Female 3.5±0.6 3.8±0.3 3.1±0.2 3.7±0.5 0.29±0.04 0.28±0.04
Age
18–24 2.2±1.3 4.5±0.9 2.7±0.7 5.0±1.7 0.16±0.07 0.16±0.08
25–34 4.2±1.2 4.7±0.6 3.0±0.6 4.7±1.2 0.23±0.07 0.26±0.08
35–44 5.1±1.4 4.2±0.6 4.3±0.6 3.2±0.9 0.36±0.09 0.35±0.09
45–64 0.42±0.09 0.35±0.08
   45–54 4.4±1.7 4.3±0.9 3.5±0.6 4.1±1.5
   55–64 2.9±1.4 3.0±0.6 3.3±0.7 3.2±1.3
65+ 2.0±1.1 1.7±0.4 1.6±0.5 2.2±0.9 0.21±0.07 0.21±0.07
Hispanic Origin*
Hispanic 6.6±3.6 2.7±0.9 1.7±0.6 2.9±1.3 0.23±0.11 0.18±0.10
Non-Hispanic White 3.3±0.6 3.9±0.3 3.2±0.3 3.8±0.5 0.32±0.04 0.30±0.04
Race
White 3.7±0.6 3.9±0.4 3.3±0.3 4.1±3.5
Black 1.9±1.3 2.9±0.6 1.6±0.4 1.8±0.9 0.23±0.09 0.21±0.09
Asian or PI 7.2±7.3 2.0±1.8 1.6±1.4 1.1±1.6 0.05±0.09 0.19±0.16
Other** 6.5±6.3 5.5±4.3 7.3±5.8 7.1±6.2 0.78±0.67 1.40±0.85
Educational Level
<12 3.4±1.3 3.6±0.5 2.7±0.5 3.2±1.0 0.38±0.10 0.32±0.09
12 3.3±0.9 3.6±0.4 3.1±0.4 3.2±0.8 0.25±0.05 0.24±0.05
13–15 3.9±1.1 4.7±0.6 3.2±0.5 4.7±1.4 0.30±0.07 0.28±0.07
16+ 3.9±1.4 3.6±0.6 3.3±0.6 4.3±1.0 0.31±0.09 0.32±0.08

*The White and Black categories in NHIS included those of Hispanic origin whereas in the CPS, all Hispanics are included in the Hispanic
category.
**The 1995/96 CPS category “Other” contains only American Indians. All other respondents were assigned to existing categories.
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The prevalence of cigar smoking by age and gender shows that, in surveys
conducted between 1986-1992, older males were more likely than younger males
to have ever smoked cigars. Ever cigar smoking did not vary by age among
females.  The prevalence of ever smoking was lower in every age group in the
Current Population Surveys, but the pattern of ever cigar smoking by age group
among males in the Current Population Surveys was similar to that seen with the
other national surveys.  Older males showed a significant decline in ever smoking
prevalence between 1992/93 and 1995/96 in the Current Population Surveys.
However, this decline was not evident among younger males, and there was a
small but statistically significant increase among males 18-24 years of age.

 Non-Hispanic males were more likely than Hispanic males to have ever
smoked cigars.  This pattern was seen on all national surveys.  There were no
differences between Hispanic and non-Hispanic females.  White males were more
likely than black males to report ever having smoked cigars.  Rates for white and
black males decreased slightly from 1986 to 1991, but then rose again in 1992.
White females were somewhat more likely than black females to have ever
smoked cigars, but the rates for females did not vary by race from 1986 to 1992.

In 1987, males with fewer than 12 years of education were more likely than
males with greater than 12 years of education to report ever smoking cigars.  This
difference by education is the opposite of that seen in more recent surveys.
There were no differences in ever cigar smoking rates by education among
women.

Data for the state of California can also be used to compare cigar smoking in
1990 with that in 1996.  Table 4 presents the ever cigar smoking prevalence for
the State of California in 1990 and 1996 and shows an overall decline in ever
smoking prevalence among males, with no change among females.  The
prevalence of ever smoking among males in California increased substantially
with age in the 1990 survey; but, between 1990 and 1996, the prevalence of ever
smoking declined among older age groups and increased in the 18-24 year old
group, resulting in a flattening in the gradient of ever smoking with age.   Ever
smoking prevalence among women showed little change with age in 1990; but in
1996, there was a decline in ever smoking prevalence among older age groups
and an increase in the 18-24 year old group sufficient to produce an inverse
gradient with age.

Prevalence of Current     Figure 3 shows changes in the percentage of adult current
Cigar Smoking        cigar users among males and females in the United States between

1970 and 1992 using data collected from the NHIS.  These data reveal that cigar
use has always been predominantly a male behavior.  Between 1970 and 1992,
the prevalence of cigar use among adult males declined by 80 percent.  The
decline in cigar use by males was evident in all age and racial groups (data not
shown). The highest prevalence of cigar use was among males between the ages
of 35 and 64 years.  Male and female prevalence of current cigar smoking among
adults nationally also declined between 1986-1992 for all races (Table 5).  Except
for 1987, there were no significant differences among the races in current cigar
smoking prevalence.   By 1992, cigar use was a behavior rarely seen among
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Table 4
Current and ever cigar smoking prevalence among California adults, 1990 and 1996
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Figure 3
Percentage of adults (18+ years of age) who currently use cigars* by sex,
National Health Interview Surveys, 1970, 1987, 1991, and 1992

females of any age or among men under the age of 25 years.Data from the 1992/
93 and 1995/96 Current Population Surveys confirm the overall low prevalence
of cigar use among both men and women.  In 1992/93, only 1.7 percent of males
and 0.5 percent of females reported current regular use of cigars.  However, the
reported regular use of cigars increased slightly among males (i.e., to 2 percent)
and females (i.e., to 0.6 percent) in 1995/96 suggesting a reversal in the 2-decade
long decline in cigar use among adults in the United States.

Data from the longitudinal tracking survey of adults conducted between
1989 and 1993 in 22 North American communities as part of the NCI’s COMMIT
project also point to an increase in cigar use (Hyland et.al, in press).  The 1989
and 1993 surveys asked whether the respondent regularly smoked cigars or
cigarillos (regular was defined as 3-4 times/week).  Averaged across the 22
communities, the prevalence rate of regular cigar use increased 133 percent from
0.9 percent in 1989 to 2.1 percent in 1993.  The reported increase in regular cigar
use was observed in all 22 communities and seen in every gender, age, race,
income, and smoking status category.  The 1993 data show that both regular and
occasional cigar use were more frequently reported by younger respondents and
current cigarette smokers.  The higher prevalence of cigar use among younger
adults represents a dramatic change from earlier surveys of cigar users.

* Current use identified those persons who had smoked 50+ cigars in their lifetime who currently smoke cigars
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Table 5
Cigar current smoking prevalence from national surveys

  *The White and Black categories in NHIS included those of Hispanic origin whereas in the CPS, all Hispanics are included in the Hispanic
   category.
**The 1995/96 CPS category “Other” contains only American Indians. All other respondents were assigned to existing categories.
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The 1990 and 1996 California Adult Tobacco Use Surveys are perhaps the
best source of data available to estimate recent trends in cigar use behavior.
California adults were asked about their current cigar smoking habits in 1990 and
1996.  Over this 6-year interval, cigar smoking increased among both males and
females (Table 4).  The rates of cigar smoking increased among males of each
race, but the increase was greatest among white and black males.  Current cigar
smoking prevalence remained unchanged among males with less than a high
school education.  In contrast, males with higher educational attainment and
income, and younger males, had increases in cigar smoking prevalence.   Figure 4
compares current cigar smoking prevalence in 1990 and 1996 for different age
groups of males and clearly demonstrates that the increase in current cigar
smoking prevalence is predominantly occurring among younger age males (18-
44).  A similar shift in cigar smoking prevalence is also occurring among young
women, but the prevalence of current cigar smoking remains low among women.

The increase in current cigar smoking prevalence with increasing educational
attainment and income (Table 4) is in marked contrast to the pattern observed
among cigarette smokers.  Prevalence of cigarette smoking decreases with
increasing educational attainment and income.  Figure 5 contrasts the 1996 data
for current cigarette and cigar smoking among California males by education and
Figure 6 provides the same contrast for income level.  Clearly the influence of
these socioeconomic factors on these two tobacco-use behaviors is quite different.

Recent changes in use of cigars may be confined to current cigarette smokers,
or it may also be occurring among those who are not current cigarette smokers.
Table 6 presents data from the 1990 and 1996 California tobacco use surveys that
classify cigar and cigarette smoking by whether only one tobacco product is
currently being used or whether both products are currently being used.  In 1996,
60 percent of males who reported currently smoking cigars did not smoke
cigarettes at the time of the survey, and 40 percent had never smoked more than
100 cigarettes in their lifetime (the definition of a never smoker).  There was an
increase in male current cigar smoking prevalence between 1990 and 1996 for
current and former cigarette smokers, as well as for never smokers, but the
proportionate increase (278 percent) is greatest among never smokers.  The
increase in cigar only use between 1990 and 1996 is also greater for those groups
with higher educational attainment and income.

Prevalence of Former      There is little information available on the frequency with which
Cigar Smoking        cigar smokers quit smoking cigars.  Data from the 1991 NHIS

         show that, among those males who had smoked 50 or more lifetime cigars, a
         larger percentage of older males were former cigar smokers as compared to
         younger males (Table 7).  Former cigarette smokers were also more likely than
         current or never cigarette smokers to be a former cigar smoker.

The California survey has data on the frequency with which people who
reported ever using cigars responded “not at all” when asked whether they
smoked some days, every day, or not at all.  This group can be considered former
cigar smokers and can be further divided by whether the respondent reported
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Figure 4
Prevalence of current cigar smoking among California males of different ages, 1990 and 1996

Figure 5
Prevalence of current cigarette and cigar smoking among California males of different levels of
education, 1996
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Prevalence of current cigarette and cigar smoking among California males of different incomes, 1996
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Table 6
Prevalence of cigar use in California, alone and in combination with cigarette use,
1990 and 1996
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Table 7
Current occasional, current daily and former cigar smoking rates, 1991 NHIS

smoking at least 50 lifetime cigars (Table 8).  Among male Californians in 1996,
35.2 percent had ever smoked cigars, 8.8 percent currently smoked cigars and
26.4 percent were former cigar smokers.  The prevalence of former cigar smoking
increases with increasing age and level of education.  The majority of former
cigar smokers, using this definition of former smoker, had smoked fewer than 50
cigars in their lifetime.

Current daily cigar smoker = smoked ≥ 50 cigars in life-time and smoking cigars daily at time of
interview.

Current occasional = smoked ≥ 50 cigars in life-time but was not smoking cigars every day at
time of interview.

Former cigar smoker = smoked ≥ 50 cigars in life-time but was not smoking at time of interview.

Never smoked regularly = never smoked ≥ 50 cigars in life-time.



39

Trends in Cigar Consumption and Smoking Prevalence

Table 8
Detailed cigar smoking status among California adults, 1996



Chapter 2

40

Table 9
Frequency of cigar smoking among current cigar smokers, 1986 AUTS

Smoking Patterns—     In 1986, more than half the current cigar smokers smoked less than
Frequency     once per week, while 28.7 percent smoked at least once per day

(Table 9).  The younger the smoker, the less likely he was to report smoking cigars
daily.  Among those who reported that they currently smoke cigars, former and
never cigarette smokers were more likely than current cigarette smokers to smoke
cigars on a daily basis.  The predominance of occasional use among cigar smokers
is not a recent phenomenon.  Only one quarter of current cigar smokers reported
smoking daily in 1955 (Chaenszel, Shimkin and Miller, 1956).

In the 1991 NHIS, those respondents who had smoked 50 or more lifetime
cigars were asked whether they currently smoked cigars “some days,” “everyday,”
or “not at all.”  Less than one percent of males were current daily cigar smokers;
females were even less likely than males to be smoking cigars daily (Table 7).
Black males were somewhat more likely than white males  to be daily cigar
smokers.  Males between the ages of 45-64 were more likely than younger males
to be smoking cigars daily.  Some day smoking also varied with age, with males
aged 35-64 having the highest rates of some day cigar smoking.

Data from California (Table 10) show that between 1990 and 1996 there was
little change in male prevalence of daily cigar smoking, and the increase in cigar
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Table 10
Current cigar smoking prevalence among adult male Californians who have and have not smoked 50 or more cigars in their
lifetime, 1990 and 1996
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smoking prevalence was confined largely to the occasional cigar smoking group
(those who reported smoking cigars some days).  The largest increase was in those
some day cigar smokers who had not yet smoked 50 cigars in their lifetime, and
the biggest increase among those who had not smoked 50 cigars in their lifetime
was in the youngest age group.  These California data suggest that there has been
a dramatic increase in occasional cigar use recently, and that much of the change
that has occurred would have been missed if the evaluation were confined only
to those who had smoked more than 50 cigars in their lifetime.

Smoking Patterns—    Among those cigar smokers who reported that they had smoked
Quantity   cigars regularly in 1987, 56.4 percent (95 percent CI, 54.3-58.6

percent) reported smoking 1-2 cigars per day; 26.4 percent (95 percent CI, 24.5-
28.3 percent) reported smoking between 3 and 5 cigars per day, and 12.7 percent
(95 percent CI, 11.3-14.0 percent) reported smoking 6 or more cigars per day.
Unfortunately, most recent surveys have not collected information on quantity
of cigars smoked making it impossible to assess trends on this important
exposure variable.

Age of Initiation Among the national surveys, only the 1987 NHIS asked adults
of Cigar Smoking about the age at which they first smoked cigars, and this question

was only asked of those who had smoked more than 50 cigars in their lifetime.
The age of initiation of cigar smoking was older than that for cigarette smoking.
Among cigarette smokers, 60.2 percent had begun smoking regularly prior to age
18, whereas only 24.6 percent of those who had smoked more than 50 cigars in
their lifetime had started prior to age 18 (Table 11).  Recent data on adolescent
use suggests that the age of initiation of cigar use currently may be much
younger than in the past.

Adolescent During 1996, four surveys asked teenagers about their cigar smoking.
Cigar Smoking Some surveys defined current smoking as having smoked cigars in the

past 30 days; other surveys used a measure of use in the past year.

A national survey conducted by the Robert Wood Johnson Foundation
(RWJF)  found that 26.7 percent (95 percent CI, 25.0-28.4 percent) of 14-19 year
olds had smoked at least one cigar in the past year (Centers for Disease Control
and Prevention (CDC), 1997).  Male adolescents (37 percent) were more than
twice as likely as female adolescents (16 percent) to have smoked a cigar in the
last year (Table 12).  Those who smoked cigarettes or used smokeless tobacco in
the previous month were more likely to have smoked cigars than those who had
not used other tobacco products.  There was a remarkably small difference in
cigar smoking by age, with 14-16-year-old adolescents reporting smoking at a
24.4 percent rate as compared to 27.5 percent of 19-year-old teens.

The adolescent respondents were asked how many cigars they had smoked in
the previous year.  Nearly 3.0 percent had smoked more than 50 cigars in the
previous year.  Cigarette smokers and smokeless tobacco users were more likely
than nonusers to have smoked 50 or more cigars in the previous year.  The
percentage of these teenagers who had consumed 50 or more cigars in one year
was larger than the percentages of young adults who had smoked 50 or more
cigars in their lifetime measured by the earlier NHIS (Figure 7).
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Table 11
Age of initiation of cigarette and cigar smoking for white and black males, 1987 NHIS

Table 12
Cigar use in the past year among adolescents, 1996 RWJF National Survey
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Lifetime use of cigars by grade and gender
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The Massachusetts Department of Public Health assessed cigar use in grades 6
through 12 (CDC, 1997).  The prevalence of ever having smoked a cigar increased
with increasing grade and leveled off at over 40 percent for students in grades 10
through 12 (Figure 7, Table 13).  Males in all grades were more likely than
females to have ever smoked a cigar.  Lifetime use of cigars by race (Figure 8) in
Massachusetts showed that whites were more likely than other racial groups to
have ever smoked a cigar.

The Massachusetts youth were also asked about past year and past month use
of cigars.  Past year use of cigars increased with increasing grade, with the largest
increase between grades 7 and 8 (Table 13).  The past year use for students in
grades 9-12 (comparable in age to the students from the RWJF survey) showed
that 28.1 percent had smoked a cigar in the past year, which was similar to the
RWJF estimate of 26.7 percent.  Past 30 day cigar use was highest in grade 11 for
both male and female adolescents (Table 13).  Cigar use was significantly higher

Table 13
Prevalence of cigar use in the last year, and all forms of tobacco use in the last 30 days, by
school grade, Massachusetts, 1996
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than smokeless tobacco use for males in grades 8 through 12 and for females in
grades 7 through 12.  White students had the highest rate of past 30 day use,
followed by blacks and Hispanics (Figure 9).

California also surveyed adolescents to estimate their rates of cigar smoking
(Table 14).  Males were more likely than females to have ever smoked a cigar.
Older students were more likely than younger students to have ever smoked a
cigar.  White students were somewhat more likely than students of other races to
have ever smoked a cigar.  The California Tobacco Survey also asked youths
between the ages of 12 and 17 about past 30-day cigar smoking.  Males were
more likely than females to be currently smoking cigars.  The rates of current
cigar smoking increased with age, and were somewhat higher among white and
Hispanic adolescents.

Rates for ever smoking cigars and past 30-day cigar smoking were lower
among the California teens than among the students in Massachusetts.  This may
be due to the different methodologies used in these surveys.  The Massachusetts
survey was anonymously conducted in schools; the California survey was a
household survey conducted via the telephone.  School based surveys of teens
produce higher prevalence estimates for cigarette smoking than telephone
surveys in the home (U.S. Department of Health and Human Services, 1994).  It is
possible that this is also true for cigar smoking behavior.

Figure 8
Ever cigar smoking by race among teenagers
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Figure 9
Past month use of cigars among teenagers by race

Table 14
Ever cigar smoking and current smoking in the last 30 days among California teenagers, 1996
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Another school based teen survey was conducted in 1996 among ninth grade
students in two New York counties (CDC, 1997). The median age of these
students was 14.  Males were more likely than females to have smoked a cigar in
the previous 30 days (Table 15).  As was seen on the RWJF national survey,
cigarette smokers and smokeless tobacco users were substantially more likely
than those who had not used other tobacco products to report having smoked a
cigar in the previous month.  As was seen in Massachusetts, smokeless tobacco
use was lower than cigar use among these students (CDC, 1997).

DISCUSSION Data from the U.S. Department of Agriculture clearly demonstrate an
increase in the number of cigars consumed per year since 1993. State and
national surveys of smoking behavior suggest that competing trends in cigar
usage are occurring.  Among older males, cigar usage continues to decline.
However, among young and middle-aged males, occasional use of cigars appears
to be increasing dramatically.  Adolescents of both genders are also using cigars,
and some surveys show that their rates of use meet or exceed those of adults prior
to 1993.

The only national adult data on cigar smoking collected after 1992 is from
the Current Population Surveys, and these surveys show a low prevalence of cigar
smoking and very little change between 1992-3 and 1995-6.  Part of the
explanation for the apparent difference between the consumption trends and the
prevalence trends may lie in the wording of the questions used in the Current
Population Surveys.  The questions on this survey asked whether cigars were
currently, or had ever been, “regularly used.” This is in contrast to the NHIS

Table 15
Prevalence of adolescent cigar smoking in the past 30 days by various characteristics,
New York, 1996

Gender

Cigarette Smoking Status

Smokeless Tobacco Use Status
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which asked whether the respondent had ever smoked cigars or currently smoked
cigars.  The difference in questions probably leads to a different subset of cigar
smokers who answer positively.  Occasional cigar smokers and those who have
smoked fewer than 50 cigars in their lifetime may be more likely to answer no to
the Current Population Survey “use regularly” question, but respond yes to the
NHIS “smoke” question.  Support for this explanation of the differences between
survey results is provided by survey data from California, where the prevalence of
male daily cigar smoking did not change between 1990 and 1996, and where
much of the change in cigar use was among those who have not yet smoked 50
cigars in their lifetime.

Changes in prevalence of occasional smoking in California between 1990 and
1996 are larger among well-educated and upper-income males and females.  This
pattern is markedly different from that seen with cigarette smoking.  Cigar
smoking increased among never smokers as well as among former cigarette
smokers.  Initiation of tobacco use with cigars after becoming an adult is markedly
different from the predominantly adolescent initiation seen with cigarette
smoking.

Among California males who were never cigarette smokers 2 years prior to the
1996 survey, by 1996 4.16 percent (+/- 2.08 percent) of those who smoked cigars
were currently smoking cigarettes (new initiation) in contrast to 1.70 percent (+/-
0.45 percent) of those who did not smoke cigars.   It is impossible to separate the
likelihood of cigar smoking leading to initiation of cigarette smoking from the
possibility that those who initiated cigarette smoking were also likely to smoke
cigars; but the commonality in both of these behaviors is nicotine ingestion, and it
would not be surprising if use of cigars predisposed an individual to the use of
cigarettes.  It remains to be seen whether those who have never used tobacco
products prior to using cigars as adults will be able to remain occasional tobacco
users or will shift either to regular cigar use or begin smoking cigarettes.

 Another concern is former cigarette smokers who are currently smoking cigars
occasionally.  This group presumably includes a substantial number of individuals
who were nicotine-addicted while they were smoking cigarettes, and who may be
at increased risk of re-initiating their nicotine addiction due to their exposure to
the nicotine in cigars.  Among California males who were former cigarette smokers
1 year ago, cigar smokers reported a current cigarette smoking (relapse) rate of
16.35 percent (+/- 6.50 percent) in contrast to the 7.06 percent (+/- 1.83 percent)
rate of current cigarette smoking among those who did not smoke cigars.  This
observation does not separate the likelihood that cigar smoking leads to relapse of
cigarette smoking from the possibility that relapsing cigarette smokers take up
smoking cigars as well, but it raises a concern that cigar use may place former
cigarette smokers at increased risk of relapse.

Non daily smoking is also the predominant mode of cigar use among
adolescents, but this pattern of use is of much greater concern for this group
because the use of cigarettes and smokeless tobacco, two powerfully addictive
forms of tobacco, are also largely used occasionally during adolescence (U.S.
Department of Health and Human Services, 1994).  Data from California
(Table␣ 16) show that a small number of male adolescents may have smoked cigars
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Table 16
Use of cigars by adolescents in California, 1996



51

Trends in Cigar Consumption and Smoking Prevalence

on 10 or more of the last 30 days.  This frequency of use suggests that cigar
smoking among adolescent males is more than simple one-time experimentation.
The major concern is that this frequent use of a product that can provide
nicotine in substantial doses (Henningfield et. al, 1996) will lead to addiction
among those adolescents currently using cigars with some regularity (Chapter 6).

A second concern is the use of cigars by adolescents who have never used
other tobacco products.  Table 17 shows an increased prevalence of cigar use
among male adolescents who use cigarettes or smokeless tobacco, a finding
present in most other recent surveys of adolescent use (CDC, 1997).  Only 0.4
percent of those who have never used either cigarettes or smokeless tobacco are
currently smoking cigars, and only 3.6 percent have ever smoked cigars.

MONITORING      If the emerging public health problem of cigar smoking is to be
RECOMMENDATIONS    tracked successfully,  tools for monitoring it must be designed to

measure the variable of interest in the most efficient manner possible.  Questions
on cigar use should be included in surveys designed to measure tobacco use, and
the questions about cigar use should be standardized so that there is uniformity
of data collection.  This will require researchers in the field of tobacco control to
establish standard definitions similar to those developed for cigarette smoking
(CDC, 1994).

It is recommended that (1) no threshold level of cigar smoking be required
before a respondent is asked about current cigar smoking status; (2) duration of
cigar smoking be asked of all respondents who ever smoked cigars whether or not
they are current cigar smokers; (3) age of initiation be asked of all respondents
who have ever smoked a cigar; and (4) some measure of frequency and type of
cigar smoked and of the quantity of cigars smoked be asked of all who have ever
smoked cigars.

Table 17
Prevalence of cigar smoking among adolescent males in California by the status of their use of
other tobacco products
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CONCLUSIONS

1.   U.S. consumption of cigars has increased dramatically since 1993, reversing a
decline in cigar consumption that had persisted for most of this century.

2.   In 1996, large inexpensive cigars (<$1 retail) and cigarillos accounted for the
greatest share of cigar sales (60.3 percent) followed by small cigars (33.2
percent), and large premium cigars (6.5 percent). In recent years, cigar sales
have increased in all three categories, but the fastest growing segment of the
cigar market has been the premium cigar category where sales have increased
by 154 percent since 1993.

3. Limited national data and data from California suggest that the prevalence of
cigar use among adults has increased since 1993.  Much of that increase in
California has been in occasional cigar smoking.  There has been little change
in the prevalence of daily cigar use among California adults between 1990
and 1996.

4.   Among California adults in 1996, the prevalence of occasional cigar smoking
increased with level of education and income, a pattern opposite that seen
with cigarette smoking.  This increase in prevalence with increasing level of
education and income is not seen for daily cigar smoking.

5.   Males are more likely to smoke cigars than females.

6.   The prevalence of current cigar smoking among adults has increased between
1990 and 1996 for both current and former cigarette smokers in California,
but the largest proportionate increase was among those who report never
having smoked cigarettes.  This suggests that many adults who have never
smoked cigarettes are initiating tobacco use with cigars at ages when, prior to
1993, there had been little new initiation of tobacco use.

7.  Multiple state and national surveys demonstrate a substantial rate of cigar
smoking, both use in the last 30 days and ever use, among adolescents of
both genders.
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Marketing and Promotion of Cigars

John Slade

INTRODUCTION This chapter examines the recent commercial history of cigars in
the United States.  Sales patterns, advertising, and apparent promotional
activities are explored.  Most of the discussion of marketing activities is
descriptive, since few quantitative data are available.  There is almost no
publicly available information on how the increased visibility that cigars
have achieved since about 1992 has been financed.  Accordingly, what are
described in this chapter as promotional activities are not necessarily the
result of activities by commercial interests.  They are, though, activities
that have probably contributed to the promotion of cigar consumption.

SALES PATTERNS     Figure 1 charts the mean retail price of cigars from 1976 through
1996, adjusted for inflation.  The inflation adjusted price of small cigars fell
steadily over the period, losing 52 percent of their initial average price by
1996.  Inflation adjusted prices for cigarillos ended the period about where
they had begun despite a prolonged dip during the 1980’s.  Large cigars
showed generally steady overall prices with some year to year fluctuations in
the 70’s and 80’s, but 1994 and 1995 were two consecutive years of
substantial increases in mean price, probably reflecting the relative growth of
the premium segment.

In a prospectus for the initial public offering of 5.4 million shares of
company stock, Consolidated Cigar Holdings Inc. pointed to several factors
which it believes have contributed to the increase in cigar sales in recent
years.

The Company believes that the growing cigar market and
increased demand for cigars continue to offer the Company
substantial growth opportunities.  Recently, cigar smoking has
gained popularity in the United States, resulting in a significant
increase in consumption and retail sales of cigars, particularly for
premium cigars.  Management believes that this increase in cigar
consumption and retail sales is the result of a number of factors,
including:  (i) the increase in the number of adults over the age
of 50 (a demographic group believed to smoke more cigars than
any other demographic segment) and (ii) the emergence of an
expanding base of younger affluent adults who have recently
started smoking cigars and who tend to smoke premium cigars.
The Company believes the increase in cigar smoking is in large part
attributable to a positive and improving image of cigar smoking
resulting from increased publicity, including the success of Cigar
Aficionado magazine, the increased visibility of use by celebrities
and the proliferation of “Cigar Smokers” dinners and other special
events for cigar smokers. (Consolidated Cigar Holdings Inc., 1996,
p. 3)
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Mean retail price of various size cigars, U.S. 1976-1996, corrected for CPI (1982-1984 = 100)

Source:  Maxwell, 1997
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Similarly, the CEO and the President of Culbro have stated,

The emergence and rise in popularity of cigar dinners, cigar
clubs, cigar bars and successful magazines such as Cigar Aficionado
lend additional credence to the link that now exists between
premium cigars and affluent consumers. (Culbro Corporation,
1996, p. 2)

The marketing of cigars has emphasized premium cigars; however,
when market shares of different brands are examined, inexpensive brands
of machine-made cigars actually dominate the cigar market (Table 1).  The
leading brand is a machine-made variety of little cigars, Swisher Sweets,
which had a 19 percent market share in 1996. In contrast, the heavily
advertised premium brand Macanudo has only a 0.8 percent share.  (General
Cigar is building Macanudo into a major name brand with a coordinated
campaign of advertising, sportswear, and ventures such as Club Macanudo
(Smoke Signals, 1997; Culbro Corporation, 1996).)  Table 2 lists premium
brands of the largest U.S. cigar companies.

While there is a plethora of brands, styles, and sizes of cigars, only a
few companies sell most of them (Table 3).  Just five companies, Swisher
International, Havatampa, Consolidated Cigar, Middleton, and Culbro
(General Cigar), control 95 percent of the market in the United States.  Except
for Havatampa, which only sells machine-made cigars, each of the major
companies sells both premium and non-premium brands.  In addition to the
major companies, a welter of small companies manufacture and import
premium cigars.

The market for little cigars is even more concentrated, with just three
companies, Swisher International, Consolidated Cigar, and Tobacco Exporters
International, controlling 86 percent of the market (Table 4).  Swisher alone,
with its Swisher Sweets little cigars, has a 42 percent share.  Table 4 also lists
the major brands of little cigar now on the market.

Many companies which manufacture or import cigars are involved in
other aspects of the tobacco business.  Table 5 lists cigar companies which
also sell other tobacco products.

The recent rise in cigar sales has led to increased value of cigar companies
as investments.  Several have made public share offerings and both popular
and trade magazines have offered information about these potential
investments (Wall Street Report, 1997; Luz, 1997; Finora, 1997).

There has been a marked increase in the number of smoke shops since
1992 (Flying High, 1997).  The number of retail specialty tobacco outlets has
increased from 2,358 in 1992 to 4,948 in 1996.  A sign that this increase has
drawn in many small businessmen who have not previously been involved
in the trade is the publication of an extensive article in a trade magazine
about the function of sales representatives (Scott, 1997).
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Table 1
Market share large cigars and cigarillos, United States, 1996, millions and percent

Brand Company Units Percent

Swisher Sweets Swisher Int’l 601 19.4
Phillies Havatampa Inc 462 15.0
Havatampa Havatampa Inc 258  8.3
White Owl General Cigar 184  6.0
Dutch Masters Consolidated 138  4.5
Garcia y Vega General Cigar 138  4.5
Antonio y Cleopatra Consolidated 124 4.0
King Edward Swisher Int’l 105 3.4
Muriel Consolidated 100 3.2
Backwoods Consolidated  98 3.2
Robert Burns General Cigar 87  2.8
El Producto Consolidated 53 1.7
William Penn General Cigar 44 1.4
Tijuana Smalls General Cigar 34 1.1
Macanudo General Cigar 26  0.8
Universal Swisher Int’l 24 0.8
La Corona Consolidated 13 0.4
Bering Swisher Int’l 10  0.3
Partagas General Cigar 9 0.3

Roi-Tan Consolidated 7 0.2
Canaria d’Oro General Cigar 2  0.1

Other, non-premium 340 11.0

Other, premium 233  7.5

Total  3,090 99.9

Premium brands in bold face.
Note: A premium cigar is hand-made, is comprised entirely of natural, long filler tobacco, and has a

retail price of more than $1.00.
Sources: Data on premium cigars and market share, Maxwell, 1997.  Data on total U.S. consumption,

USDA, 1997.

ADVERTISING     Only a small amount of conventional advertising appears for cigars.
Measured media spending increased from $1.1 million in 1994 to $4.0 million
in the first nine months of 1996 (Table 6).  Most advertising for cigars appears
in magazines; 39 magazines carried cigar advertising in this 3-year period.  As
of December 1996, the price for a one time insertion of a full-page, four-color
advertisement in Cigar Aficionado was $18,360 while a similar ad in Smoke cost
$7,950.

Cigar advertising employs a variety of themes.  Cigars are presented as
lavish, even outrageous, yet affordable luxuries and indulgences.  Other ads
depict a rich history and tradition of cigar making or appeal to nostalgia in
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Table 2
Premium brands of the major cigar companies

Company Premium brands

Consolidated Cigar H. Upmann
Montecristo
Don Diego
Te-Amo
Santa Damiana
Royal Jamacia
Primo Del Rey
Montecruz

General Cigar Macanudo
Partagas
Punch
Hoyo de Monterrey
Cohiba
Excalibur
Ramon Allones
Temple Hall
El Rey Del Mundo
Canaria D’Oro
Cifuentes
Bolivar
Belinda
Bances

Swisher Int’l Bering
Pléiades

Table 3
Large cigars and cigarillos, United States, 1996.  Market share, company by
company, millions and percent

Company Units Percent

Swisher Int’l, Inc. 758 24.5

Havatampa 720 23.3
Consolidated Cigar 634 20.5
Culbro (General Cigar) 527 17.1
Middleton 310 10.0
M & N Standard Cigar 47 1.5
House of Windsor 30 1.0
Others 64 2.1

Total  3,090  100.0

Sources:  Data on market share, Maxwell, 1997.  Data on total U.S. consumption, USDA, 1997.
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Table 4
Little cigars, United States, 1996.  Market share and leading brands, company by
company,  millions and percent

Company Units Percent

Swisher Int’l Inc. 632 42.4
Swisher Sweets Little

Consolidated 340 22.8
Dutch Treats

Tobacco Exporters Int’l 316 21.2
Winchester

Havatampa, Inc. 139  9.3
Omega
Between the Acts
Madison
Hav-a-tampa

Lane Limited  76  5.1
Captain Black

House of Windsor 1 0.1
Little Nippers

Change in Inventory (14) (0.9)

Total  1,490 100.0

Source:  Maxwell, 1997.

Table 5
Cigar companies that also manufacture tobacco products that are regulated by the
Food and Drug Administration

Company Regulated Products

Commonwealth Brands Cigarettes
Cigarette tobacco

Consolidated Cigar Cigarette tobacco

Finck Cigar Smokeless tobacco

Lane Limited Cigarette tobacco

Red Lion International Cigarette tobacco
Smokeless tobacco

Nat Sherman Cigarettes

Pinkerton Group Smokeless tobacco

Swisher International, Inc. Smokeless tobacco

UST Smokeless tobacco

Sources: Smoke 2(1):40-41, Winter 96/97; Tobacco Reporter, 1996; UST Annual Report.
Smokeless tobacco includes oral snuff.
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Table 6
Measured media spending for cigars, United States 1994, 1995, 1996
(first 9 months for ’96), $000’s

Company 1994 1995 1996
(9 months)

CULBRO CORP. (General Cigar)
General Cigar 60 42 n/a
Garcia Y Vega n/a n/a 24
Macanudo 234 1,503 1,597
Partagas 375 689 134

DAVIDOFF OF GENEVA, INC.
Davidoff Cigars 128 249 230

MACANDREWS & FORBES HOLDINGS (Consolidated Cigar)
Don Diego n/s  83 406
H Upmann 96 187 366
Te-Amo 193 104 303

RICHEMONT AG
Dunhill n/a 30 173
Winchester Little Cigars 107 54 150

SWISHER INTERNATIONAL INC.
Swisher Sweets Little Cigars n/a 121 296

THOMPSON CIGAR CO.
Thompson Cigars n/a 277 n/a

TRIPLE C ACQUISITION CORP.
Consolidated Cigars n/a 111 287

Total 1,193 3,450 3,966

Source:  Leading National Brands, 1997.

other ways; for instance, by evoking a romantic vision of pre-revolutionary
Cuba.  Many ads create a personal link with the company owners, founders,
or the artisans and the farmers who create the product and its raw material.

Some advertising seeks to expand the market for cigars by legitimizing
new users and new settings for use.  The former is illustrated by the ads
which invite women to smoke cigars.  An example of the latter is an ad
for a brand sold by U.S. Tobacco International, Don Tomás (U.S. Tobacco
International, 1997).  The ad shows a man dressed in a terry cloth robe,
holding a coffee cup, smoking a cigar.  The ad copy reads,

What time of day should you light up a cigar?  We know
people who wouldn’t think of having their first cup of caffe latte
without firing up a good cigar.  Then there are the traditionalists
who wait until the after dinner single malt is served to light up
their handmade Don Tomás Presidentes.  When you really get
down to it, as long as the label says Don Tomás you’re in for
a treat, day or night.(p.253)
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Just by asking the question, U.S. Tobacco International legitimizes an
expansion of when cigars are smoked, especially by people who think of
themselves as not being bound by tradition.  Smoking cigars with morning
coffee is not in exchange for consumption later in the day.  Like promoting
soft drinks as a breakfast beverage, it is a marketing tactic which is aimed at
expanding the market.

Sexuality permeates many of the ads (Figure 2), and it can be especially
blatant in ads from some of the smaller companies.  An ad for a 3.5 inch-long
cigarillo shows an attractive couple having a good time, each holding the
product.  The copy reads, “For the women who say size doesn’t matter,
and the men who actually believe them” (Caribbean Cigar, 1997, p. 33).

Some ads work at a more sophisticated level.  An ad for Macanudo,
which is part of a “campaign aimed at younger adult smokers” (Culbro
Corporation, 1996, p. 5), shows an attractive woman and a handsome older
man, both holding cigars and looking directly at the camera.  The headline
reads, “And they thought you’d have nothing in common.”  The copy creates
suggestions of professional tension and competition between the two, but
their cigars create an affirming bond that is “to be shared like wit. To be
savored like wisdom” (Cigar Aficionado, May/June 1997a, p. 9).

Figure 2
Sexuality in cigar advertisements
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PROMOTION     By far the most important ways cigars have been presented to the
public have been through various promotional activities.

Lifestyle The resurgence of cigar use in the United States has been closely
magazines     associated with the glossy lifestyle magazine, Cigar Aficionado, published

by Marvin R. Shanken.  Launched in the Fall of 1992, the magazine was
targeted for what Shanken asserted was an increasing number of men who
enjoy smoking expensive cigars (Shriver, 1992).  The publication has grown
from 130 pages per issue to more than 400 and has increased its publication
frequency from four to six times annually.  Its circulation has grown from
40,000 (Conrad, 1996) to 400,119 (New York Times, 1997.  Each issue
promotes cigar use as part of successful, indulgent living through interviews
with celebrities, sports stars, and others.  Reviews of expensive cigars are
offered as well as lavish descriptions of cigar accessories such as lighters and
humidors.  The editorial context is how to live life to the fullest in a style
reminiscent of Esquire, GQ or Playboy.  While advertising for cigars and their
perquisites are prominent, sellers of upscale clothing, luxury cars, expensive
watches, jewelry, premium liquor, casinos, other resorts, and perfume also
feature their goods and services in this publication.  Each issue has an article
about gambling.

Cigar Aficionado has launched a line of clothing and accessories named for
the magazine.  A Cigar Aficionado branded fragrance for men was promoted in
time for holiday shopping (Washington Post
Magazine, 1998) (Figure 3)

Most cover stories feature profiles of
prominent people whose cigar use is illustrated on
the cover and described in the accompanying
article (Table 7) (Figure 4).

Articles romanticize Actor James Woods (Figure 5) told
cigar smoking his interviewer, “When you smoke

a cigar, time stops.  And you can sort out your
thoughts.  Contemplate.  You can just kind of
hold it and puff it and just drift down the stream
of your thoughts for an hour or so.  Thank God
for cigars.  At least there is one place where I can
be quiet for a moment and actually be alone with
my thoughts” (Cigar Aficionado, 1997b, p.147,
149).  There are also frequent defiant comments
about cigars in reaction to what are depicted as
puritanical or radical emblems in the culture.
Woods remarked, “Cigar smoking is the kind of
thing a feminist would whine about. . . .And
that’s a good thing” (Cigar Aficionado, 1997, p.144).

A feature story on Claudia Schiffer (Figure 6) opens with an indignant
blast at dissipation and drug use in the modeling profession:

Source: Washington Post
Magazine, 1998

Figure 3
Cigar Aficionado fine
fragrance
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Table 7
Persons featured on covers of Cigar Aficionado and Smoke, 1993 - Winter 1998

Year Persons

Cigar Aficionado 1993 Groucho Marx
Winston Churchill

1994 Rush Limbaugh
Fidel Castro
Bill Cosby
George Burns

1995 Ron Perelman
Jack Nicholson
Linda Evangelista
Tom Selleck

1996 Matt Dillon
Arnold Schwartzenegger
Demi Moore
Danny Devito

1997 Wayne Gretzky
Janet Jones
James Woods
Claudia Schiffer
Michael Richards

1998 Denzel Washington

Smoke 1996 Pierce Brosnan
Tom Arnold
Red Hot Chili Peppers
Mel Gibson

1997 Elle Macpherson
Jeff Goldblum
Carmen Electra

Claudia Schiffer is talking tough.  There’s a problem in the
world of fashion these days, she says — the fact that too often
models have to look like junkies just to be cool.  “I think fashion
should be promoting beauty and health,” she says.  “That doesn’t
happen if the model looks anorexic, unhealthy, tired, if the
photography makes her look as if she’s on drugs or been out
partying all night.  That kind of thing can end up hurting young
women or girls who feel they have to imitate the models they see
in the magazines.  That’s not what fashion is about.  For me,
fashion is about beauty.”  (Rothstein, 1997, p. 170)

The article and magazine cover include seven large photos of the
supermodel cum cigar in alluring poses (Rothstein, 1997).  The contrast being
drawn between drug use and dissipation on the one hand and cigar use on the
other could not be more clear.
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Figure 4
Jack Nicholson, Matt Dillon, and Bill Cosby

The magazine has created a following.  Readers send in
photographs of themselves and their cigar-related activities.
Several pages have been devoted to photos of readers showing
off cigar-related vanity license plates (Photo Gallery, 1997a;
Photo Gallery, 1997b).

From time to time, the
publisher takes on criticisms of
cigar use in the editorial he writes
for each issue, taking the
Environmental Protection Agency
(EPA) report on environmental
tobacco smoke and the proposed
Occupational Safety and Health
Administration (OSHA) rule on
tobacco smoke in the work place to
task (Shanken, 1993; Shanken,
1997c), issuing a call to action

against the “new Prohibition” in another
(Shanken, 1994), and expressing sharp
disagreement with critics of cigar use as indulging
in “scare tactics” in another (Shanken, 1997a).
Within days of the announcement from the
Centers for Disease Control that surveys show that
kids now frequently use cigars (Kaufman et al.,

Figure 5
James Woods

Source: Cigar Aficionado,
May/June 1997

Figure 6
Claudia Schiffer

Source: Cigar Aficionado,
August 1997

Source: Cigar Aficionado,  Summer 1995, Spring 1996, and Autumn 1994.
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Source: Cigar Aficionado,
Spring 1993

Figure 7
Ear, nose, and throat
surgeon

1997), posted a column on the magazine’s web page proclaiming that cigars
are for adults only and not for teenagers (Shanken, 1997b).  He has blasted
the American Cancer Society for publishing
public service ads about cigars and Brooks
Brothers for stopping the use of cigars as props for
models in its advertising (Shanken, 1997d).

The posture taken is that the occasional, non-
inhaled, moderate use of cigars is OK even though
potentially serious problems can sometimes arise
when cigar use is outside of these parameters.
The studied reassurance the magazine offers has
been reinforced by a column written by a cigar-
loving Ear, Nose, and Throat (ENT) surgeon, who
was photographed in surgical scrubs holding a
cigar (Pearlman, 1993) (Figure 7).  A similar image
was evoked in a photograph which illustrated an

article on cosmetics and cosmetic
surgery for men.  A plastic surgeon
posed in a white lab coat, holding
a cigar (Wolfson, 1997) (Figure 8).

The periodical has not only
been sanctioned by physicians, it
has been blessed by a person of the
cloth.  In its second issue, the magazine published a letter from
an anonymous member of the clergy, who praised the new
publication and reflected on the importance of a cigar in
composing sermons.  “In moderation, ten a week or so, cigar
smoking, I declare, is not a sin.  Gentlemen, you have my
blessings.  Those who do like the art and transcendental
experience of smoking a fine cigar need not worry of divine
retribution.  I think God understands” (An inspired preacher,
1992).

By 1996, the success of Cigar Aficionado spawned imitation
from a tobacco trade publisher, Lockwood, in the form of
Smoke, whose subtitle is “Cigars, pipes and life’s other burning

desires.”  It, too, has seen an increase in pages, from 182 in the premier issue
to 464 in the Summer 1997 issue.  Smoke, which seems targeted at a
somewhat younger, more hip audience, has a similar mix of cigar features
and general lifestyle articles.  Its covers also feature celebrities smoking cigars
(Table 7) (Figure 9). Another similar magzine, Cigar Monthly, has featured
various cover stories (Figure 10).

These three publications have been imitated in France (French Toast,
1996).  In keeping with the style of its American cousins, the cover of the
March 1997 issue of L’Amateur de Cigare features General Charles de Gaulle
with a cigar.

Figure 8
Cosmetic surgeon

Source: Cigar Aficionado,
March/April 1997
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Figure 9
Mel Gibson, Carmen Electra, Jeff Goldblum, and Elle Macpherson

Source: Smoke, Anniversary Issue Winter 1996-1997, 2nd Anniversary Issue Winter 1997,
Summer 1997, and Spring 1997

Figure 10
Cigar Monthly cover stories

Source: Cigar Monthly, April 1995,
November 1995, March
1996, July 1996, 1997
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The hedonistic themes these magazines explore are captured in the
concluding exchange from an interview published in Smoke with actress Kim
Cattrall (Cattrall, 1996).

Q. What do you think all the buzz is about cigars?

A. It’s a very large phallic symbol that men like to play with — and women
like to watch them.  I understand the attraction.  Just holding one, there’s
sort of a power related there.

Cigar-centered The current era of fancy cigar dinners and other entertainments
Dining and focused on cigars seems to have begun around 1988 (Luz, 1997).
Entertainment

From its own beginnings four years later, Cigar Aficionado
sponsored gala affairs and dinner parties at expensive restaurants featuring
cigars, wines, and celebrity guests.  Similar events, which build word of mouth
advertising, have become widespread, and the magazine publicizes restaurants
that offer “smoker nights.”  In a 1992 issue, there was a list of 32 domestic
and 4 foreign restaurants and cigar clubs that offered such events (Smoker
Nights, 1992); by Spring 1997, the number of listings had grown to 591
entries in the United States and 70 listings from outside the country (Smoker
Nights, 1997).  Magazine subscribers receive formal invitations to events
sponsored by the magazine, and the magazine regularly features photographs
from these events in its pages.  The popularity and acceptability of these
events is illustrated by the fact that a restaurant at Walt Disney World has
hosted cigar dinners (Scott, 1996a).

Sometimes, these events are linked to charitable causes.  In New Jersey,
cigar nights have provided fund-raising settings for the Women’s Center of
Monmouth County, the Make-A-Wish Foundation of New Jersey, the Easter
Seal Society of New Jersey, and the Cerebral Palsy Association of Middlesex
County (Henderson, 1996; Henderson, 1997a; Henderson, 1997b; Robert
Kucharski, personal communication, June 5, 1997).  An event called
“Celebrity Smoke ’97,” sponsored by Smoke, was produced by Celebrity
Fund-raisers, Inc. and benefitted a charity called The Miami Project (Celebrity
Smoke ’97, 1997).  A $1,000-per-ticket cigar dinner and viewing of the film
“Napoleon” (accompanied by a 65 piece orchestra) is to benefit the Culinary
Institute of America at Greystone and the North Beach Homeless Project of
San Francisco (Coppola and Shanken, 1997).

In October 1994, Cigar Aficionado sponsored a dinner in Paris called the
“Dinner of the Century” (Nights to Remember, 1994).  Formal invitations for
the event indicated that a portion of the ticket price would be donated to the
United Nations Children’s Fund (UNICEF).  When the director of UNICEF was
informed of this unsolicited and unwanted association, an attorney for
UNICEF put the organizers on notice that they were to stop using the name of
the children’s fund in association with the dinner.  Instead, a donation was
made to CaP Cure, a charity for prostate cancer research (Ron Davis, personal
communication, October 1994).
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Adding a charitable dimension to these events may add a sense of
mainstream mission, purpose, and respectability to what may simultaneously
be regarded as daring, flaunting of convention, and even somewhat
underground.  Not only is a cigar dinner fun for itself and more so for
being a bit of a slap at puritanical attitudes, it can also be for a good cause.

Scott, writing in a trade magazine for retail tobacco shops, has described
how to organize a cigar dinner.

Cigar dinners, if planned and executed well, are an excellent
way to build your business.  They work best as a promotional tool,
just like advertising.  The nice thing about them, as a business
builder, is they can be operated at a break-even level.  What other
advertising medium do you use that costs you nothing?  The dealer
who thinks he can make a profit on cigar dinners, however, will
probably find his dinners, non-competitively priced, won’t yield
the results he wants.  (Scott, 1996a, p.44)

Ed Kotoch, owner of the Tobacco Road stores in Las Vegas, says,
“Instead, think of a cigar event as a way to get to know your
customers better, especially the ones who just breeze in and out of
your store; or to meet your customers’ cigar-smoking friends whom
they bring to the dinner; or to say ‘thank you’ to a few selected and
valued customers.” (Scott, 1996a, p. 44)

The article offers detailed advice on planning, organizing, and conducting
these events.  A balanced blend of entertainment, food, wine and cigars is to
be sought.  Cautioning against seeking venues in restaurants owned by non-
smokers, Scott advises making sure that ventilation is adequate and even
providing additional air filters because, he notes, “cigars put out a lot of
smoke” (Scott, 1996a, p. 46).  In selecting cigars for the evening, he suggests

a mix of full-bodied and mild cigars.  He especially suggests
providing a selection of smaller, mild cigars for women so that
they can more easily participate in the revelry.  For a ticket
price of $75-$90, Scott suggests a budget of $20-$25 for food,
$5 for tips, $15 for cigars, $10 for a gift, $15-$20 for drinks,
$5 for invitations, and complimentary tickets for the dinner
speaker and the people who represent the cigar and beverage
distributors.

Entertainments such as these serve to further embed cigar
use in the culture, socialize people to the use of cigars, and
teach novices how to use them.  The luxurious settings foster
the high-class image with which the cigar industry seeks to
associate itself.  In Augusta, Georgia, Mike Smith, proprietor
of Cigar Affairs, hosts cigar dinners, such as the Spring Big
Smoke (Barshafsky, 1997) (Figure 11).

Sanctioned social clubs organized around cigars have
appeared on a number of major college campuses (Barry,
1997).

Figure 11
Augusta

Source: Augusta,
September 1997
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Smoking clubs appeared in many communities in the mid-1990s.
Among the most elaborate are cigar bars identified with Macanudo brand
cigars, the Club Macanudo in Chicago and in New York (Club Macanudo,
1997).  At the New York club, which offers patrons a cigar school for initiates,
a large painting of the bar hangs in the dining room.  The painting features
Culbro executives Edgar M. Cullman, Sr. and his son, Edgar M. Cullman, Jr.,
as well as Marvin Shanken surrounded by famous people who smoked cigars.
Winston Churchill and John F. Kennedy are joined by Madonna, Whoopi
Goldberg, Michael Jordan, Julie Andrews, Linda Evangelista, Richard Pryor,
Jack Nicholson, Robert deNiro, Orson Wells, and Bruce Willis.  Patrons are
offered menus for both food and cigars.  Culbro products are featured in great
variety with prices ranging up to $40, but there are also a few offerings of
lesser quality from other major purveyors.  Among the holders of humidors
at the Club are a number of New York-based magazines, including Esquire,
Vanity Fair, Business Week, Sports Illustrated, U.S. News and World Report, and
Golf Digest.

Retail establishments devoted to smoking seem in part a reaction to the
elimination of smoking from more and more indoor spaces.  The fashion
brings to mind the early history of smoking in 17th century England where
customers would leave their pipes at the local tobacco shop.  They would
come to the shop not just to purchase tobacco but to smoke as well.

Newspaper The resurgence in popularity of cigars has been covered, and in part
stories about fueled by, articles in newspapers.  Among the twenty daily newspapers
cigars indexed by the Dialog data base, there were 325 articles over the seven-

year period 1990 - 1996 that dealt with news about cigars or feature stories
about their increasing popularity in the culture.  Coverage of cigars was fairly
constant for the first 5 years of the period, and then showed an abrupt
upswing (Table 8).  Uncritical stories describing this as a social or as a fashion
phenomenon have been common in newspapers as well as on television
magazine shows.  Much of this coverage was stimulated by a public-relations
effort by cigar manufactures intended to promote positive stories in the news
media linking cigar use to luxury and power (Klein, 1998).

A highly successful race horse named Cigar (Figure 12) appeared on the
sports pages beginning in May 1995 with a victory at Pimlico.  The horse
was featured in 103 stories in these same twenty newspapers in 1995 and
in 212 stories the following year.

Women and Cigar smoking by women has been one of the sub-themes of cigar
cigars publicity.  Celebrity women and their cigars have frequently been

featured in the cigar magazines (Figure 13).  Madonna smoked a cigar on
the David Letterman show in 1994 (Conrad, 1996).  Feature stories in
newspapers, popular news magazines, and on television have highlighted
this as a new trend (Figure 14).  A recent book describes and explains cigar
smoking for women (Edmark, 1995), and a retail trade magazine has
published an article on how to “capitalize on the marketing differences
the gender gap provides” (Ashley, 1997b, p. 162).  These phenomena increase
the visibility not only of women smoking cigars, but of cigar use itself.
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Table 8
News and features about cigars.  Twenty daily newspapers Indexed by Dialog
1990-1996

Year Number of articles

1990 23
1991 19
1992 20
1993 36
1994 24
1995 81
1996 122

Total 325

Source:  Dialog

Internet Cigars are featured on the
advertising world wide web at many
and promotion sites (Mason, 1996).

There are online catalogs for
ordering as well as links that
provide background information
and ratings.  Both cigar lifestyle
magazines maintain elaborate sites.
One site sponsored “Operation
Cigar Lift” for U.S. troops stationed
in Bosnia in 1996 (Smoke Signals,
1996).

Ashley has
described the ins and outs of
setting up and running a web site
for people in the retail cigar
business (Ashley, 1997a).  He
describes how selling on the
Internet has transformed the way
a number of retailers operate, with
some now providing frequent
updates of their inventories online.
Websites for cigars may receive
tens of thousands of visits
monthly.  The sites operated by
manufacturers not only provide
information and images about
specific brands but also link
customers with retailers who carry
the products.  There are discussion
groups and news groups as well on

Figure 13
Demi Moore

Source: Cigar Aficionado,
Autumn 1996

Figure 12
The race horse, Cigar

Source: Cigar Aficionado, Winter 1996/1997

Figure 14
Jenny McCarthy

Source: Newsweek, July 21,
1997
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these sites.  Sites also can offer search capabilities to people looking for
particular products or product characteristics.

Catalogs and Cigars have long been available by mail order, but the resurgence
cigar-related in popularity of expensive cigars has prompted the introduction of
items new specialty catalogs for cigar users such as one called The Cigar

Enthusiast.  Accessories for cigars have begun appearing in more established
upscale catalogs such as those from Herrington, Frontgate, Huntington
Clothiers, and Hammacher Schlemmer.

The cigar craze has nourished the cottage industry that produces cigar
accessories such as lighters, cutters, ashtrays, and humidors.  Oddities such

as devices which provide a place to put a lit cigar on a golf
course while the user takes a shot have appeared on the
market.  A “breath cleanser” for cigar smokers is being sold
(Cigar Clear, 1996).  New cigar-themed clothing companies,
selling silk screened whimsy or classical cigar art (based on
cigar box paintings and cigar bands) have appeared:  The Five
Cent Cigar Co., Smoke Rings, and The Original Cigar Clothing
Company.  The Nat Sherman Catalog (Figure 15) offers a
variety of cigar accessories (Figure 16)

Books (Hacker, 1996; Shanken,
1996), videos (Dees, 1996),
lithographs (Mazur, 1996), and
even compact discs related to cigars
(Schmorr, 1996) have appeared on
the market.   One of these books
includes a curiously lighthearted
chapter on health effects (titled
“But will they stunt your growth?”)
which emphasizes the supposed
advantage of cigar tobacco having
fewer additives and the fact that
inhalation is optional with cigars
(because nicotine absorption from
cigar smoke, unlike that from
cigarette smoke, does not depend
on inhalation) (Scott, 1996b).

Dunhill has long offered high-end men’s
clothing and accessories in association with its
core tobacco products business.

Virtually alone among the major cigar
companies, General Cigar has borrowed other
marketing techniques prominent in the cigarette
industry for some of its mass-market cigars as well
(Coeytaux, Altman and Slade, 1995; Altman,
Levine, Coeytaux, Slade and Jaffe, 1996).  General
Cigar has run a series of promotions for its White

Figure 15
The Nat Sherman Catalog

Source: Nat Sherman Catalog,
1998

Figure 16
Cigar accessories –
The Nat Sherman Catalog

Source: Nat Sherman Catalog,
1998
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Owl and Garcia y Vega brands which involve returning proofs of purchase for
branded t-shirts and other premiums.  It has even developed a small catalog
for the Garcia y Vega brand.  Moreover, General Cigar has launched a line of
expensive sportswear geared to its premium brands (Culbro Corporation,
1996).  It also plans a branded line of cigar smoking accessories (Smoke
Signals, 1997). The president of the parent company, Edgar M. Cullman, Jr., is
quoted in the annual report as saying, “General Cigar’s brand extensions in
new classic sportswear set the stage for our lifestyle-driven company of
tomorrow” (Culbro Corporation, 1996, p. 8).

There have been other sporadic, small efforts at promoting mass-market
cigars, but generally, the makers of these products have not devoted large
amounts of money to their promotion in recent years.  Swisher International
briefly supported a NASCAR race team for Swisher Sweets, and the makers of
the little cigar Winchester published booklets of football and baseball statistics
and schedules in 1995 that were distributed through some retail outlets.

Sportswear for Macanudo does not imitate the understated elegance of
Dunhill.  Instead, Culbro features the Macanudo name prominently on each
article of clothing, so the caps, sports shirts, jackets, and sweatshirts are
themselves advertisements for the brand in much the same manner that
cigarette companies promote their brands through promotional items.

Among the ways General Cigar seeks to promote Macanudo is through
furniture.  The William Allen Company of High Point, North Carolina offers
two stuffed armchairs retailing for about $2,500 each which feature the
Macanudo crest design on the upholstery.  A leather chair has the crest on a
kidney pillow and the seat deck, while a mohair chair has it on the seat
cushion (William Allen, 1997).  On introducing these products to a furniture
store, the Allen salesman passes out cigars and offers a $700 Macanudo
smoking jacket for sale as well.

Borrowed glory     Cigars have become a common prop, on magazine covers (Mott,
1992) (Figure 17), in fashion photography, for men’s accessories such as ties,

       and among popular musicians, movie stars and other
       celebrities.  A popular history recounts many of the famous

names, past and present, associated with cigars (Conrad, 1996).

The cigar may be intended to be provocative or to project
“power, authority and self-confidence” (Mott, 1992, p. 46).
When the Chicago Bulls won the NBA championship in 1996,
Michael Jordan and Dennis Rodman celebrated with cigars, and
their smoking was widely seen on television.  George Dessart of
the American Cancer Society criticized these sports stars,
saying, “By displaying these cigars at the moment they were the
most visible athletes in the world, Michael Jordan and the
Chicago Bulls served as the worst type of role model for
millions of children worldwide.  After all, if Michael Jordan and
the Chicago Bulls smoke, it must be cool and it can’t be that
bad for you” (Campaign for Tobacco-Free Kids, 1996).Source: The New Yorker,

September 23, 1996

Figure 17
The New Yorker
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At least some of the gratuitous public cigar display so evident in recent
years may be because of commercial sponsorship.  In the 50’s and 60’s,
celebrities such as Ernie Kovacs, Danny Thomas, and Sid Caesar did
commercials for Dutch Masters,1 and Edie Adams cooed “Pick me up and
smoke me sometime” for Muriel (Kiersh, 1997, p. 105).  George Burns smoked
another machine-made brand from Consolidated Cigar, El Producto Queens,
exclusively for many years.  Each month, he
received 300 of the stogies from the manufacturer
for free.  While it is not known if he also received
an honorarium or a sponsorship fee in addition to
the free cigars, he repeatedly refused to even try
any other brand (Kiersh, 1997).  Consolidated
Cigar is trying to capitalize on this long-standing
association by creating a special series of El
Producto cigars it is calling the “George Burns
Collection” (Kiersh, 1997).  It is not known if this
venture involves the payment of a licensing fee to
the Burns estate, but such considerations are
common for other products.

Cigars and Cigars have become a common prop in movies
the Movies (Independence Day, 1996; Batman and Robin,

1997).  In at least one case, though, the cigars
featured in advertising were not apparent in the
movie itself.  Ads for the 1996 movie The First
Wives Club (Paramount) showed Goldie Hawn,

Diane Keaton and Bette Midler
with stogies (Figure 18) while in
both the movie itself and the book
on which the movie was based,
these characters never used cigars
(Thomas, 1996).  When the HBO
movie Weapons of Mass Distraction
was advertised in Cigar Aficionado,
the characters held cigars (Cigar
Aficionado, 1997c) (Figure 19).
When the same movie was
advertised in The New Yorker, the
characters’ hands were empty
(New Yorker, May 19, 1997)
(Figure 20).  Cigar manufactures
paid Hollywood brokers to feature
their products in movies including
Independence Day (Klein, 1998).

Source: Cigar Aficionado, May/
June 1997

Figure 19
Weapons of Mass
Distraction–with cigars

Source: The New Yorker,
May 1997

Figure 20
Weapons of Mass
Distraction–without cigars

Source: Fairfax County TV
Guide

Figure 18
First Wife’s Club

1 This brand evokes memories of Rembrandt’s contemporaries even though tobacco was mainly
consumed in pipes throughout the low countries at that time.
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AVAILABILITY     Inexpensive cigars are mostly sold as self-service items in grocery
stores, convenience stores and pharmacies.  The growth of the premium cigar
trade has been accompanied by an increase in outlets for expensive cigars
beyond tobacconists and other specialized retailers.  Major manufacturers
are seeking to expand traditional outlets for premium cigars to include
hotel shops, wine shops, restaurants, and upscale specialty and department
stores (Smoke Signals, 1997).  Vending machines for premium cigars are
commercially available and have begun to appear in some locations
(Trendwatch, 1997).

DISCUSSION     Cigar use began to increase after promotional activities for cigars
stepped up beginning in 1992. The cigar market was stagnant (Chapter 2)
before Cigar Aficionado was launched, even though Marvin Shanken has
said he launched the magazine in response to an increase in use of premium
cigars.  In a prospectus, Consolidated Cigar Holdings attributes the increase
in cigar consumption largely to the magazine, to the use of cigars by
celebrities (Figure 21), and to the proliferation of social events that feature
cigars (Consolidated Cigar Holdings, 1996).  These efforts have increased
the visibility of cigar consumption, have normalized cigar use, and have

Source: Cigar Aficionado, Spring 1993, February 1998, October 1997, Winter 1994

Figure 21
Groucho Marx, Denzel Washington, Michael Richards, and George Burns
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broken down barriers for cigars.  Among the barriers that seem to have been
broken has been use by kids (Kaufman et al., 1997).  These efforts have a
familiar ring.  Public relations techniques to normalize and popularize
cigarette use in general and among women in particular were used by
cigarette makers earlier in the century (Kluger, 1996).

While nearly all promotional energy for cigars has been focused on
premium versions, fully 83 percent of the unit growth in the consumption of
large cigars and cigarillos has been for inexpensive, non-premium, machine-
made brands.  Advertising for specific premium brands, which is directed at
expanding the market serves the dual role of promoting both cigars and a
particular brand (Montego y Cia. 1997; U.S. Tobacco International, 1997).
Moreover, despite disclaimers to the contrary (Shanken, 1997b), an inevitable
effect of fostering a somewhat outrageous fashion among adults is that its
appeal to kids will grow.

Measured marketing expenditures for cigars was only $4 million for the
first 9 months of 1996, yet the industry had more than $1.2 billion in sales.

To the extent that they exist at all, the unmeasured marketing
expenditures may be devoted to activities such as planting feature stories
about cigars in newspapers and television, securing celebrity endorsements
of cigar smoking, promoting cigar dinners, financing the expansion of retail
tobacco shops, and of restaurants, clubs and bars that encourage cigar
smoking, achieving placements in popular entertainment and in fashion
magazines, and facilitating the development of communications channels,
such as magazines, books and web sites.

It may be that individual cigar companies are working by themselves
or in concert to facilitate at least some of these public relations activities,
because the bulk of the industry is concentrated in only a few companies
(Table 3).  Efforts to boost cigar use in general will mainly benefit those
companies that are already well positioned.

The more sophisticated companies, especially Culbro (General Cigar) and
Consolidated Cigar, seem to be taking integrated marketing approaches to
building franchises for their major brands.  Although the use of sex and
celebrity to sell cigarettes has been forbidden by the cigarette industry’s
voluntary code since 1965, these appeals are regular features of cigar
marketing.

Additional information is needed to better characterize marketing efforts
for cigars.  Specifically, there should be:

• Continued efforts to describe advertising and promotional efforts for
cigars as well as to understand the dynamics of the market and the
companies involved in it,

• Compilation of marketing expenditures for cigars as the Federal Trade
Commission already does for cigarettes and smokeless tobacco products,
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• A survey of prominent people who have been publicly associated with
cigar use to learn about the extent to which they have received
sponsorship fees or any other consideration from commercial cigar
interests,

• Research to learn how different segments of the public understand cigars,
especially in relationship to cigarettes.  One possibility is that since cigars
are often experienced as being more acutely noxious than cigarettes, the
increased acceptability of their use may undermine public perceptions of
the harmfulness of cigarettes.  The public may also have misconceptions
about the role of nicotine in cigar use.  In other words, apart from the
direct toxicity of cigars, does the cigar craze undermine public health
efforts to control the cigarette epidemic?

• Research to learn which brands of cigar are popular with the young and
how marketing, price, and availability affect brand choice for this group,
and

• Research to learn the extent to which advertising and promotion for
cigars, including things as commonplace as cigar bands, reaches and
affects kids.

CONCLUSIONS
1. Cigar use began to increase in the United States after promotional

activities for cigars increased beginning in 1992.

2. Promotional activities for cigars have increased the visibility of cigar
consumption, normalized cigar use, and broken down barriers to cigar
use.

3. Although the use of sex and celebrity to sell cigarettes has been forbidden
by the cigarette industry’s voluntary code since 1965, these appeals are a
regular feature of cigar marketing.

The preparation of this chapter has been supported in part by grants
from the Robert Wood Johnson Foundation.
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Policies Regulating Cigars

Gregory N. Connolly

A number of Federal and State policies cover tobacco products. Table 1 presents
the Federal policy approach to the different forms of tobacco use. Table 2 pre-
sents the policy approaches of the State level. In general, Cigars are exempted
from many of the regulations that apply to other tobacco products, particularly
at the Federal level.

REGULATION OF In 1906, Congress passed the first Federal Food and Drug Law.  The
CIGAR PRODUCTS Act defined medicines and preparations recognized in the United

 States Pharmacopoeia (USP) or the National Formulary.  Tobacco was listed in
the 1890’s edition but purportedly was deleted in the 1905 edition in exchange
for support from tobacco-state congressmen for passage of the law (Neuberger,
1963).  The 1906 act was superseded by the Federal Food, Drug and Cosmetic Act
(FFDCA) passed in 1938 (Neuberger, 1963).  The Act revised the definition of
drug to also include “articles intended for use in the diagnosis, care, mitigation,
treatment or prevention of disease in man or animal” and “articles (other than
food) intended to affect the structure or any function of the body of man or
other animals.”

In 1960, the Food and Drug Administration (FDA) received new authority to
regulate consumer products with passage of the Federal Hazardous Substances Act
(FHSA).  Tobacco products were not specifically excluded, but FDA did not assert
jurisdiction over tobacco products at that time.  In 1972, authority for FHSA was
transferred to the newly created Consumer Products Safety Commission (CPSC).
The agency was sued in 1974 for failure to consider a petition to set upper limits
on tar in cigarettes.  Federal court subsequently ruled the CPSC must consider the
petition.  Within 6 weeks of this decision, Congress amended the FHSA specifi-
cally excluding tobacco products, including cigars.

In 1970, Congress passed the Controlled Substances Act to prevent the abuse
of drugs, narcotics and other addictive substances.  The law specifically excluded
tobacco and tobacco products from the definition of a “controlled substance” in
21 U.S.C. 802 (Cigar Association of America, 1986) thus excluding cigars.  In
1976, Congress enacted the Toxic Substances Control Act and it also excluded
tobacco and tobacco products from the definition (15 USC 802C6).  A summary
of Federal regulatory policies for tobacco products is included in Table 1.  A
summary of state policies is included in Table 2.

In 1996, the FDA declared that nicotine in cigarettes and smokeless tobacco
was a drug and asserted jurisdiction over these products as devices for delivery of
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Table 1
Federal policies on tobacco products

Cigarettes Smokeless Tobacco Cigars

1. Labeling Requirements Package and Print Ads Package and Print Ads None
Four Rotational Three Rotational
Health Warnings Health Warnings

2. Advertising Restrictions Prohibits Advertising Prohibits Advertising Prohibits Little Cigar
on TV and Radio on TV and Radio Advertising on TV and

Radio

3. Report to Congress Biennial Biennial None

4. Nicotine/Toxic
Constituent Disclosure Nicotine, Tar, CO Nicotine None

5. Additive Reporting Confidential List Confidential List None
to DHHS to DHHS

6. Regulation as a
Drug Delivery Device FDA FDA None

7. Youth Access Synar Amendment Synar Amendment Synar Amendment
FDA 21CFR801 FDA 21CFR801

8. Taxation $0.24 Per Pack of 20 $0.027 per container 0.00125 small cigar
(1.2 oz) 12.75% of wholesale

price of large cigar but
not more than $0.03 a
cigar

Note:  Department of Health and Human Services (DHHS)
        Food and Drug Administration

Table 2
State and local policies on tobacco products

Cigarettes Smokeless Tobacco           Cigars

1. Labeling Requirements Preempted Preempted California

2. Advertising Restriction Preempted Preempted None

3. Nicotine Disclosure MA, TX MA, TX TX

4. Nicotine/Toxic
Constituent Reporting MA, TX, MN MA, TX, MN TX, MN

5. Youth Access

6. Taxation 50 States 42 States 41 States
(average #0.317 per (40 state average of (36 state tax average
pack or 37.8% or 25.3% of wholesale 21.7% of wholesale
wholesale price) price) price)
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the drug nicotine;  however, the agency did not assert jurisdiction over cigars.  In
the proposed rule, little cigars were included, but deleted in the final rule that
cited insufficient evidence of use by children and insufficient evidence that cigars
were drug delivery devices under the act, as well as differences in definition of
little cigars and cigarettes for tax purposes.1

HEALTH WARNINGS     There is no Federal law requiring health warnings on cigars.  At the
 State level, California adopted in 1986 the Safe Drinking Water and Toxic
Substances Enforcement Act that required warnings on products that contain
chemicals that cause cancer or reproductive risks.  In response to the threat of
litigation, cigar manufacturers and retailers agreed to place the following warning
label on cigars sold in the state:  “Warning:  This product contains/produces
chemicals known to the state of California to cause cancer and birth defects or
other reproductive harm.”  Manufacturers of cigars also print the California
warnings on the packages of manufactured cigars sold nationally.  Cigars sold
singly generally do not bear the California warning outside of the state.

DISCLOSURE OF CIGAR Following passage of the Federal Cigarette Labeling and
OR SMOKE PRODUCT Advertising Act in 1965, the Federal Trade Commission (FTC)
CONSTITUENTS developed a machine system for measuring tar and nicotine

yield of cigarettes and provided, in an annual report to
Tar, Nicotine, and CO Congress, the yields of tar and nicotine as the most popular

 brands (Pillsbury et al., 1969).  The system was not designed to predict actual tar
and nicotine intake among humans, only to provide a relative measure between
brands.  The system was modified in 1981 to include carbon monoxide (CO).
Cigarette manufacturers disclose tar and nicotine yield of their brands in adver-
tisements under a 1971 consent agreement with the FTC.  Cigarette manufactur-
ers generally list tar and nicotine levels on packages of low-yield cigarettes, but
not on packages containing cigarettes with greater than 8 milligrams of tar.

Cigar manufacturers are not required to report tar, nicotine, and CO content
of their products to the Federal Government.  Texas and Minnesota require
nicotine reporting of cigars.  The International Committee for Cigar Smoking
Studies, which represents cigar manufacturers, concluded that it is technically
possible to smoke cigars by machine (International Committee, 1974).  However,
the committee notes that, given the range in cigar size and variability of the
products, it is very difficult to produce valid tar deliveries, and that ranking cigars
by tar content is virtually meaningless and of minimal value to the consumer.

Texas requires cigar manufacturers to disclose nicotine yield of its products
to the Department of Health based on standards to be adopted by the Depart-
ment (Vernon’s Texas Codes Annotated, 1998).  Minnesota requires cigar manu-
facturers to disclose “hazardous substances contained in the burned or unburned
state, which may include certain components of tar and carbon monoxide”
(Minnesota Secretary of State Office, 1997).  Massachusetts also requires compa-
nies to report nicotine yield of cigarettes and smokeless tobacco products to
consumers based on what the user is expected to take within the body.

1  44424-federal regulation vol. 61 no. 168 8/28/80.
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.Small cigars and packaged cigars bear the following statement on the
package in response:  “These cigars are predominantly a natural tobacco with
non-tobacco ingredients added.”  This has been done in response to California
law (Wilson, 1988).  Cigar manufacturers are not required by Federal law to
disclose added constituents or nicotine and tar contents. The manufacturers have
neither voluntarily developed a protocol  nor  voluntarily disclosed their addi-
tives.

Added Ingredients Cigarette manufacturers are required to report ingredients added to
 tobacco to the Secretary of the Department of Health and Human Services
(DHHS).  The list does not provide the level of the additive or the brand that it is
placed in, and is kept confidential by DHHS.  DHHS is authorized to report to
Congress on its research on additives and health risks, but has yet to do so since
it received the authority in 1984.  DHHS has no authority to regulate or remove
harmful additives.

When the FDA asserted jurisdiction over cigarettes and smokeless tobacco as
drug delivery devices, it considered requiring disclosure of ingredients added to
these products, but decided not to do so.  The comprehensive Smokeless Tobacco
Health Education Act of 1986 requires similar ingredient reporting to DHHS for
smokeless tobacco products and requires manufacturers to report nicotine yield,
but does not require nicotine content to be listed on advertisements or packages.
Cigarette and smokeless tobacco manufacturers voluntarily released their list of
additives in 1994 in response to public concerns.  Cigar manufacturers have not
done so.

Massachusetts requires cigarette and smokeless tobacco manufacturers to file
an annual report with the Department of Public Health that lists added ingredi-
ents by brand in descending order by weight or other measure (Phillips, 1997).
Cigars are not included.

Texas requires reporting of  ingredients added to cigars and Minnesota
requires reporting of constituents in the cigar or cigar smoke that are on the
state’s “hazardous substances” list.

ADVERTISING Federal advertising restrictions on cigarettes and smokeless tobacco
RESTRICTIONS products include the prohibition of electronic advertising, including

 television, radio, and any other form of electronic communication regulated by
the Federal Communications Commission (FCC).  Cigarettes and smokeless
tobacco are not directly advertised by large manufacturers on the Internet,
however, there are over 150 cigar websites on the Internet, many of which sell or
advertise cigars (Cigar Association of America, 1986).

In 1973, the Little Cigar Act (PL93-109) banned broadcast advertising of
“Little Cigars” defined as “any roll of tobacco wrapped in leaf tobacco or any
substance containing tobacco as to which one thousand units weigh not more
than 3 pounds.”  The ban did not extend to large cigars and cigarillos which can
still be advertised on electronic medium today.
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The advertising and promotion of cigarette and smokeless tobacco products
have also been restricted through voluntary measures, adopted by their respective
trade associations, the Tobacco Institute and the Smokeless Tobacco Council,
ostensibly to protect children from being encouraged to smoke or use smokeless
tobacco.  The codes have a number of similar provisions, such as prohibiting
models in ads who appear to be under the age of 25, not to associate smoking
with glamour, physical fitness, or wealth, and not to place brand-name tobacco
products in movies.  As described in Chapter 7, cigar manufacturers’ advertising
and promotion of cigars have not adhered to those voluntary codes (Falit, 1997).

If the codes were strictly applied to cigar advertising, current cigar advertising
and promotion would be severely restricted.  Famous actors and athletes, includ-
ing Demi Moore, Arnold Schwartzenegger, and Wayne Gretsky promote cigar use
(Chapter 7).  Major themes presented in cigar advertisements include wealth,
athletic fitness, and sexual attractiveness.  The tobacco industry stopped market-
ing of cigarettes on college campuses in the 1960’s.  A recent story in Smoke
magazine describes emerging cigar social clubs on college campuses (Barry, 1997).

REGULATION OF An earlier chapter of this monograph reports on cigar smoking and
CIGAR SMOKING environmental tobacco smoke (ETS) generated by cigar use (Chapter 5).
IN PUBLIC PLACES

Early restrictions on cigarette smoking included bans on cigars and pipes.  In
1971, the Civil Aeronautics Board (CAB) restricted cigarette smoking on airlines
to a limited number of seats, and at the same time banned cigar and pipe smok-
ing entirely.

States and local jurisdiction have extensively regulated cigar smoking as part
of ordinances that have restricted cigarette smoking.  More completed reviews of
state and local ordinances are available in an earlier monograph in this series
(Monograph 3) and from the Centers for Disease Control and Prevention (State
Tobacco Highlights, 1996).  In general, cigars are more strictly regulated than
cigarettes by these ordinances, probably because of the greater irritation and
annoyance produced by cigar smoke.

LITIGATION   Cigarette and smokeless tobacco manufacturers have been sued by ,
individuals classes of persons, and the majority of states for the alleged harm
their products have caused to consumers and for the related health costs of
treating tobacco related diseases.

The Culbro Corporation, a major cigar manufacturer, has been named in
seven suits in Florida since 1995, although it was served in only four cases.  In
each case, Culbro was voluntarily dismissed as a defendant.  One of the suits in
which the company was named but not served as a defendant was a class action
suit claiming that the plaintiffs were addicted and harmed by cigar smoking.



Chapter 8

226

A principal defense made by tobacco manufacturers in the litigation is that
consumers have been adequately warned of the harm that cigarettes can cause
through health warning labels and are knowledgeable about the risks associated
with cigarette smoking.  Cigarette manufacturers argue that consumers voluntar-
ily assume the risks and therefore they should not be held accountable.  Cigarette
manufacturers have acknowledged that smoking is a risk factor for certain
diseases although they argue the association is not causal.  Cigar manufacturers,
on the other hand, are not required to place health warnings on their products,
except in California.  The failure of cigar manufacturers to place warnings on all
of their products, coupled with the marketing of their products, may place them
at risk of liability in the future.

RESTRICTIONS ON At the Federal level, the FDA adopted a regulation on August 23, 1996,
YOUTH ACCESS TO to prohibit the sale of cigarettes and smokeless tobacco products to
CIGARS  persons under 18, as well as to restrict advertisements and

promotions directed toward youth.  The FDA rule does not include cigars.  The
Federal Alcohol, Drug Abuse and Mental Health Act was amended in 1992 to
include a requirement for states to establish 18 years of age as the minimum age
for the purchase of tobacco products.  If a state did not establish such a require-
ment, the state would not receive full funding for Federal substance abuse block
grants.  Cigars are included in this Act.

TAXATION      In 1864, Congress passed a law placing an excise tax on tobacco
Federal Tax of Cigars    products, and in the following year collected 11.4 million dollars in

revenue, with only .1 percent coming from cigarette taxation.  By 1920, cigarettes
accounted for almost half of the 58 million dollars collected at the Federal level,
and in 1996, cigarettes represented 98 percent.

The current Federal tax on cigars (Table 3) is broken into two categories.
Small cigars are taxed at $1.125 per thousand or approximately one tenth of a
cent per small cigar.  The small cigar is defined as having a weight no more than
3 pounds per 1,000 units, and resembling cigarettes in size and weight.  The
Federal tax on a package of 20 cigarettes is 24 cents while the tax on 20 small
cigars is about one tenth that or 2.25 cents  for 20 small cigars.

The tax on large cigars (cigars weighing more than 3 pounds per thousand) is
12.75 percent of the wholesale price, but not more than $30.00 per thousand.  At
this rate, there is a maximum tax of 3 cents per cigar.  Based on this weight
classification, cigarillos, manufactured, and premium cigars, would all be classi-
fied as large cigars.

The estimated average manufacturers price for a package of  five cigarillos is
$0.60  per package or $120.00 per thousand.  Based on that amount, the tax at
12.75 percent for 1,000 would be $16.20 or $1.62 per cigarillo.  The estimated
wholesale price of the manufactured cigar is 36 cents per cigar, or $360.00 per
thousand.  If the thousand were taxed at 12.75 percent, the resulting tax would
be $51.00 per thousand above the maximum taxable level of $30.00 per thou-
sand.
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The Federal tax on a typical manufactured or premium cigar would therefore
be limited to 3 cents per cigar.  This tax scheme is particularly favorable to
manufacturers of premium cigars whose very costly cigars can only be taxed at a
maximum of 3 cents per unit.  Thus as price increases due to inflation or de-
mand, Federal tax diminishes as a percent of price.  Table 3 summarizes the
Federal taxes on different types of cigars and Table 4 compares the tax rate for
cigarettes and various types of cigars as a percent of the wholesale price.

Table 4
Wholesale price and federal tax per pound of various tobacco products

Wholesale Price per Federal Tax per Tax as a %
Products Pound of Tobacco Pound of Tobacco of Wholesale Price

Cigarettes $19.05 $3.432 28.6%

Small Cigar $15.87 $0.51 3.2%

Tiparillo $19.66 $1.95 12.75%

Manufactured Cigar $19.21 $1.59 8.3%

Premium Cigar $34.09 $0.68 2%

Table 3
Estimated weight, price, and federal tax per 1,000 pounds of tobacco products

Tobacco Product
(weight Est. Weight/Thousand Price/Thousand Fed Tax/Thousand  %Tax
 Wholesale Price)           Units          Units            Units of Price

Small Cigars
(1 gram @$0.035 each) 2.205 lbs. $35.00 $1.125 3.2%

Tiparillos
(3 grams @$0.12 each) 6.614 lbs. $120.00 $15.30 12.57%

Manufactured Cigars
(8.5 grams @$0.36 each) 18.74 lbs. $360.00 $30.00 8.3%

Premium
(20 grams @$1.50 each) 44.100 lbs. $150.00 $30.00 2%

Cigarettes
(1 gram @$0.042 each) 2.205 LBS. $42.00 $12.00 28.6%
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State Taxation of Cigars As of January 1, 1996, the number of states taxing cigars was
41, with 36 placing a single average tax of 21. 7 percent on the manufacturers’ or
wholesalers’ price (Table 5).  Five states have a tax system similar to that of the
Federal Government that have multiple rates according to the weight or price of
the cigar.  Of the 36 states with the single rate, Washington has the highest tax of
74.9 percent of the wholesale price, and North Carolina the lowest, 2 percent.
Ten states had rates higher than 25 percent, and 26 lower.  By comparison, 50
states tax cigarettes at an average tax of 31.7 cents per pack or 37 percent of the
wholesale price of $84.00 per thousand.  Forty states tax smokeless tobacco at an
average rate of 25.3 percent of the wholesale price.  According to the Tobacco
Institute, 337.2 million dollars in gross tax revenue was generated from state
taxation of tobacco products other than cigarettes in 1996.  This represents 4.8
percent of the total tax revenue from all tobacco products.

In recent years, there has been an increasing trend at the state level to
impose taxes on tobacco products other than cigarettes.  In 1970, 21 states taxed
cigars and the number remained virtually constant up until 1995 (22 states).
However, by 1990, the number of states rose to 33 and by 1996 was 41 states.
Not only did the number of states taxing cigars increase, but also the rate in-
creased by almost 30 percent from 1983 to 1996.  In 1983, 14 states levied a flat
rate on the wholesale price of cigars of 21.3 percent.  By 1996, the same states
increased the average rate 28.2 percent.  Total state tax revenue for tobacco
products other than cigarettes increased from $32.6 million in 1975 to $62.3
million in 1985, and today is $337.2 million.  In 1975, other tobacco products
made up 3.4 percent of all tobacco tax revenue at the state level, and by 1996
rose to 4.8 percent.  Table 5 summarizes the taxation of cigars by individual
states.

All 50 states and the District of Columbia have enacted some form of legisla-
tion with respect to the sale of cigars to minors. According to NCI’s State Cancer
Legislative Database, through November 1997, 29 states and DC explicitly
prohibit the sale of cigars to minors.  The remaining states prohibit the sale of
tobacco products to minors, implicitly covering cigars (Table 6).

In conclusion, the number of states taxing cigars has increased sharply over
the last 10 years, and the vast majority tax cigars as a percent of wholesale price.
Such a tax structure will result in an increase in revenue as cigar prices go up.
This is the opposite of the Federal system which sets a maximum rate of 3 cents
per large cigar.  Thus as the price of large cigars increase, the proportion of tax on
the price decreases.
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Table 5
State tax rates on cigars

State Tax rates States with no tax rates
on cigars

Alabama Cigars, retailing for: District of Columbia
(a) 3 1/2 cents each or less, $1.50 per thousand; Florida
(b) More than 3 1/2 and not more than 5 cents each, $3.00 per thousand; Kentucky
(c) More than 5 and not more than 8 cents each, $4.50 per thousand; Maryland
(d) More than 8 and not more than 10 cents each, $7.50 per thousand; Pennsylvania
(e) More than 10 and not more than 20 cents each, $15 per thousand; Virginia
(f) More than 20 cents each, $20.25 per thousand. West Virginia
Little Cigars: 2 cents for each 10 or fraction thereof. Wyoming

Alaska 75% of wholesale price.
Arizona Cigars retailing for:

(a) 5 cents each or less, 6.4 cents for each 3 cigars;
(b) More than 5 cents, 6.4 cents each
Little cigars: 12.9 cents for each 20 or fraction thereof.

Arkansas 23% of manufacturers' invoice price.
California 29.37% of wholesale price effective 7/1/97-6/30/98.*
Colorado 20% of manufacturers' price.
Connecticut 20% of wholesale price – all OTP.
Delaware 15% of wholesale price.
Georgia Little cigars: weighing not more than 3 pounds per 1,000: 2 mills each.

All other cigars: 13% wholesale price.
Hawaii 40% of wholesale price.
Idaho 40% of wholesale sales price.
Illinois 18% of wholesale price.
Indiana 15% of wholesale price.
Iowa 22% effective 6/1/91 of wholesale sales price.
Kansas 15% of original invoice price from the manufacturer to the wholesaler.
Louisiana Cigars with a list price of $120 per thousand or less, tax is 8% of net invoice price;

Cigars with a list price of over $120 per thousand, tax is 20% of net invoice price.
Maine 16% of wholesale sales price.
Massachusetts 15% of wholesale price.
Michigan 16% of wholesale price.
Minnesota 35% of wholesale price.
Mississippi 15% of manufacturers' list price.

*CA reset at the beginning of each fiscal year.
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State tax rates on cigars

State Tax rates States with no tax rates
on cigars

Missouri 10% of manufacturers' price.
Montana 12.5% of wholesale price.
Nebraska 15% of wholesale price.
Nevada 30% of wholesale price.
New Jersey 48% of wholesale price.
New Mexico 25% of product value.
New York 20% of wholesale price – all OTP.
North Carolina 2% of wholesale price.
North Dakota 28% of wholesale price.
Ohio 17% of wholesale price.
Oklahoma Cigars, cheroots, stogies, etc., weighing more than 3 pounds

      per thousand, retailing for:
(a) 4 cents each or less, $10 per thousand;
(b) More than 4 cents each, $30 per thousand;
Little cigars: 2 cents for each 8 or fraction thereof.

South Dakota 10% of wholesale price.
Tennessee 6% of wholesale price.
Texas Tax on cigars is based on weight per 1,000 and retail selling price.

(a) Cigars weighing not more than 3 pounds per 1,000, 1 cent for each 10 cigars;
(b) Cigars weighing more than 3 pounds per 1,000 and retailing for not more
      than 3.3 cents each, $7.50 per 1,000;
(c) Cigars of all descriptions weighing more than 3 pounds per 1,000 and
      retailing for over 3.3 cents each, containing no substantial amount of
      nontobacco ingredients, $11.00 per $1,000;
(d) Cigars of all description weighing more than 3 pounds per 1,000 and
      retailing for over 3.3 cents each, containing a substantial amount of
      nontobacco ingredients, $15.00 per $1,000.

Utah 35% of manufacturers' selling price exclusive of any trade discount,
      special discount, or deal.

Vermont 41% of distributors' price.
Washington 74.9% of wholesale price.
Wisconsin 20% of wholesale price.

Source: Tobacco Institute, Washington, D.C.
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Table 6
States with laws prohibiting the sale of cigars to minors
(Through November 30, 1997)

State Type of Prohibition State Type of Prohibition

Alabama2 * Montana *
Alaska * Nebraska x
Arizona * Nevada x
Arkansas x New Hampshire *
California x New Jersey x
Colorado * New Mexico x
Connecticut x New York *
Delaware * North Carolina x
District of Columbia * North Dakota *
Florida x Ohio x
Georgia x Oklahoma *
Hawaii x Oregon x
Idaho * Pennsylvania x
Illinois * Rhode Island *
Indiana * South Carolina x
Iowa x South Dakota *
Kansas * Tennessee x
Kentucky x Texas *
Louisiana * Utah *
Maine x Vermont *
Maryland * Virginia *
Massachusetts x Washington x
Michigan * West Virginia *
Minnesota * Wisconsin *
Mississippi * Wyoming *
Missouri *

Source: National Cancer Institute, State Cancer Legislative Database, Bethesda, MD: SCLD

Legend: * Denotes states that have enacted laws explicitly prohibiting the sale of cigars to minors
x Denotes states that have enacted laws prohibiting the sale of tobacco/tobacco products to minors

2 Alabama does not prohibit the sale of cigars or tobacco products to minors; instead the purchase of cigars by minors
is prohibited.
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CONCLUSIONS
1. There is less Federal and State regulation of cigars when compared to

cigarettes and smokeless tobacco. The Synar Amendment is the only Federal
statute, outside of the tax codes, that specifically includes cigars.

2. The voluntary codes restricting marketing practices established by the
tobacco trade associations are regularly violated by cigar advertising and
promotional activities.

3. Federal tax rates selectively favor premium cigars over other cigars and
tobacco products, by capping the tax rate at 3 cents per cigar.

4. With the exception of warnings mandated by California’s Proposition 65,
cigars do not carry warning labels.
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